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SUMMARY	
  

On	
  Friday,	
  December	
  3,	
  2010,	
  156	
  career	
  professionals	
  from	
  the	
  US,	
  Canada,	
  and	
  the	
  UK	
  met	
  in	
  12	
  live	
  
and	
  five	
  virtual	
  events.	
  Their	
  objective	
  was	
  to	
  brainstorm	
  best	
  practices,	
  new	
  programs,	
  new	
  
processes,	
  trends	
  and	
  more	
  that	
  are	
  currently	
  impacting,	
  and	
  projected	
  to	
  impact,	
  global	
  employment,	
  
job	
  search,	
  and	
  career	
  management.	
  	
  
	
  
Each	
  event	
  was	
  hosted	
  by	
  a	
  facilitator	
  and	
  recorded	
  by	
  a	
  scribe.	
  Post-­‐event	
  data	
  was	
  aggregated,	
  
evaluated,	
  and	
  now	
  presented	
  in	
  this	
  document	
  of	
  critical	
  findings	
  and	
  forecasts.	
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THE	
  NOW	
  

	
  
QUESTION:	
  What	
  does	
  the	
  current	
  job-­‐search	
  and	
  employment	
  landscape	
  look	
  like	
  	
  

and	
  what	
  are	
  the	
  trends	
  and	
  best	
  practices	
  that	
  we	
  currently	
  experience?	
  
	
  
	
  

Resumes,	
  Cover	
  Letters,	
  LinkedIn	
  Profiles	
  &	
  Other	
  Career	
  Marketing	
  Communications	
  

§ Google	
  has	
  replaced	
  the	
  resume	
  as	
  the	
  preferred	
  introduction	
  to	
  job	
  seekers.	
  Dick	
  Bolles,	
  author	
  of	
  
What	
  Color	
  is	
  Your	
  Parachute?	
  and	
  a	
  true	
  pioneer	
  in	
  the	
  employment	
  industry,	
  was	
  recently	
  quoted	
  as	
  
saying,	
  “Your	
  Google	
  results	
  are	
  the	
  new	
  resume.”	
  Today’s	
  recruiters	
  are	
  using	
  Google	
  searches	
  and	
  
LinkedIn	
  to	
  source	
  candidates	
  instead	
  of	
  trolling	
  job-­‐board	
  databases.	
  

§ It’s	
  essential	
  to	
  keep	
  it	
  short.	
  Forty	
  years	
  ago,	
  resumes	
  were	
  one-­‐page	
  listings	
  of	
  an	
  individual’s	
  work	
  
history	
  typed,	
  of	
  course,	
  on	
  onionskin	
  paper.	
  Ten	
  years	
  ago,	
  resumes	
  were	
  two,	
  three,	
  or	
  four	
  pages	
  
long,	
  extolling	
  a	
  candidate’s	
  qualifications,	
  successes,	
  deliverables,	
  value,	
  highlights,	
  traits,	
  and	
  more.	
  
Today’s	
  resume	
  replicates	
  the	
  earlier	
  trend	
  as	
  we	
  work	
  to	
  keep	
  it	
  short	
  (one	
  to	
  two	
  pages;	
  rarely	
  any	
  
longer).	
  However,	
  today’s	
  resume	
  also	
  incorporates	
  all	
  of	
  same	
  elements	
  as	
  the	
  longer	
  resumes	
  –	
  
qualifications,	
  successes,	
  value,	
  and	
  accomplishments;	
  it’s	
  simply	
  written	
  tighter,	
  cleaner,	
  and	
  leaner.	
  
Shorten	
  two	
  sentences	
  to	
  one.	
  Eliminate	
  an	
  extra	
  bullet	
  point.	
  Summarize	
  all	
  of	
  the	
  tech	
  skills	
  into	
  one	
  
line.	
  You	
  can	
  do	
  it!	
  

§ Culture	
  fit	
  more	
  important	
  than	
  ever.	
  	
  As	
  recruiters	
  and	
  hiring	
  managers	
  work	
  tirelessly	
  to	
  identify	
  the	
  
right	
  candidates	
  for	
  their	
  organizations,	
  one	
  of	
  the	
  most	
  important	
  criterion	
  they	
  use	
  today	
  is	
  culture	
  
fit.	
  They	
  want	
  to	
  know	
  if	
  a	
  job	
  seeker	
  will	
  perform	
  well	
  within	
  their	
  company,	
  within	
  their	
  management	
  
structure,	
  within	
  their	
  communications	
  infrastructure,	
  and	
  so	
  on.	
  Resume	
  writers,	
  career	
  coaches,	
  and	
  
others	
  are	
  working	
  harder	
  than	
  ever	
  today	
  to	
  communicate	
  a	
  strong	
  message	
  of	
  culture	
  fit	
  when	
  
writing	
  resumes,	
  letters,	
  and	
  other	
  job-­‐search	
  communications.	
  

§ Resume	
  “extras”	
  require	
  extra	
  thought.	
  With	
  all	
  of	
  the	
  focus	
  on	
  writing	
  short	
  and	
  to	
  the	
  point,	
  what	
  
do	
  you	
  do	
  when	
  you’re	
  working	
  with	
  a	
  client	
  who	
  has	
  lots	
  of	
  great	
  information	
  –	
  important	
  
information	
  –	
  but	
  it’s	
  never	
  going	
  to	
  fit	
  onto	
  one	
  or	
  two	
  pages?	
  This	
  might	
  include	
  publications,	
  public	
  
speaking	
  engagements,	
  media	
  appearances,	
  technology	
  qualifications,	
  projects,	
  consulting	
  
engagements,	
  international	
  experience,	
  or	
  more.	
  Today’s	
  savvy	
  resume	
  writer	
  knows	
  to	
  briefly	
  
mention	
  these	
  items,	
  include	
  enough	
  substance	
  to	
  make	
  them	
  valuable	
  additions	
  to	
  the	
  resume,	
  and	
  
then	
  include	
  the	
  rest	
  of	
  the	
  information	
  in	
  an	
  addendum.	
  

§ Web	
  portfolios	
  are	
  here	
  to	
  stay,	
  but	
  are	
  they?	
  If	
  web	
  portfolios	
  had	
  ever	
  really	
  caught	
  on,	
  they’d	
  be	
  
the	
  answer	
  to	
  what	
  to	
  do	
  with	
  all	
  of	
  the	
  extras.	
  With	
  just	
  a	
  click	
  or	
  a	
  tap,	
  a	
  hiring	
  manager	
  would	
  be	
  
able	
  to	
  move	
  seamlessly	
  from	
  educational	
  qualifications	
  to	
  professional	
  experience	
  to	
  honors	
  and	
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awards	
  to	
  executive	
  consulting	
  engagements,	
  and	
  down	
  the	
  list	
  through	
  each	
  component	
  of	
  a	
  
candidate’s	
  experience.	
  However,	
  as	
  career	
  professionals,	
  we’re	
  well	
  aware	
  that	
  web	
  portfolios	
  have	
  
not	
  caught	
  on	
  as	
  so	
  many	
  of	
  us	
  had	
  anticipated.	
  By	
  now,	
  many	
  of	
  us	
  thought	
  they	
  would	
  be	
  
mainstream.	
  Today’s	
  reality	
  is	
  that	
  only	
  a	
  small	
  percentage	
  of	
  job	
  seekers	
  use	
  them,	
  either	
  because	
  
they’re	
  too	
  much	
  trouble	
  to	
  create	
  and	
  maintain,	
  but	
  more	
  likely	
  because	
  recruiters	
  and	
  hiring	
  
managers	
  simply	
  don’t	
  spend	
  the	
  time	
  to	
  review	
  them.	
  They	
  would	
  rather	
  glance	
  at	
  a	
  resume,	
  skim	
  a	
  
LinkedIn	
  profile,	
  or	
  do	
  a	
  keyword	
  search	
  through	
  their	
  applicant	
  database.	
  That’s	
  today’s	
  market	
  and	
  
the	
  one	
  in	
  which	
  we	
  need	
  to	
  work	
  right	
  now.	
  

§ Resume	
  branding	
  is	
  a	
  must,	
  particularly	
  for	
  professionals,	
  managers,	
  and	
  executives.	
  A	
  personal	
  
brand	
  is	
  an	
  authentic	
  differentiator	
  that	
  identifies	
  and	
  communicates	
  the	
  unique	
  value	
  of	
  an	
  individual	
  
clearly	
  and	
  concisely	
  and	
  with	
  100%	
  accuracy.	
  Once	
  someone’s	
  brand	
  has	
  been	
  uncovered	
  –	
  through	
  a	
  
coaching,	
  counseling,	
  or	
  resume-­‐writing	
  process	
  –	
  it	
  should	
  then	
  be	
  clearly	
  conveyed	
  in	
  every	
  
communication	
  of	
  that	
  professional’s	
  career	
  portfolio	
  –	
  	
  resume,	
  career	
  bio,	
  cover	
  letters,	
  thank-­‐you	
  
letters,	
  LinkedIn	
  profile,	
  and	
  everything	
  else.	
  One	
  consistent	
  brand	
  equals	
  one	
  consistent	
  message	
  of	
  
value	
  and	
  a	
  resume	
  that	
  gets	
  noticed,	
  an	
  interview	
  that	
  gets	
  scheduled,	
  and	
  a	
  job	
  offer	
  that’s	
  made.	
  

§ Brands	
  extend	
  beyond	
  resumes	
  and	
  job	
  search.	
  Today’s	
  professionals,	
  whether	
  in	
  active	
  job-­‐search	
  
mode	
  or	
  happily	
  employed,	
  know	
  they	
  need	
  to	
  continually	
  work	
  on	
  building	
  their	
  brands,	
  expanding	
  
their	
  brand	
  messages,	
  and	
  building	
  stronger	
  networks,	
  online	
  and	
  off.	
  They	
  know	
  that	
  it’s	
  best	
  to	
  have	
  
all	
  of	
  the	
  pieces	
  in	
  place	
  (i.e.,	
  contacts	
  who	
  understand	
  them	
  and	
  their	
  value)	
  before	
  they	
  ever	
  need	
  
them	
  because	
  our	
  employment	
  landscape	
  continues	
  to	
  remain	
  challenging,	
  to	
  say	
  the	
  least.	
  

§ Core	
  Competencies	
  section	
  returns	
  to	
  the	
  resume	
  forefront.	
  Using	
  a	
  Core	
  Competencies	
  section	
  near	
  
the	
  top	
  of	
  a	
  resume	
  is	
  something	
  that	
  many	
  resume	
  writers	
  have	
  done	
  for	
  years	
  and	
  years.	
  However,	
  
for	
  others,	
  it	
  had	
  fallen	
  out	
  of	
  vogue.	
  Today,	
  it’s	
  making	
  a	
  resurgence	
  because	
  it	
  coincides	
  with	
  the	
  
140-­‐character	
  mentality	
  of	
  keeping	
  everything	
  as	
  succinct	
  as	
  possible.	
  Plus,	
  it’s	
  quick	
  and	
  easy	
  for	
  a	
  
visual	
  review	
  and	
  works	
  great	
  for	
  automated	
  keyword	
  searches.	
  

§ Resumes	
  rich	
  with	
  STARs,	
  CARs,	
  OARs,	
  and	
  SOARs	
  get	
  the	
  most	
  attention	
  and	
  drive	
  the	
  most	
  action.	
  
If	
  you’re	
  not	
  familiar	
  with	
  these	
  acronyms,	
  STAR	
  means	
  situation,	
  tactic,	
  action,	
  results;	
  CAR	
  means	
  
challenge,	
  action,	
  results;	
  OAR	
  means	
  opportunity,	
  action,	
  results;	
  SOAR	
  means	
  situation	
  or	
  
opportunity,	
  action,	
  and	
  results.	
  This	
  type	
  of	
  information	
  adds	
  remarkable	
  value	
  to	
  today’s	
  resumes	
  by	
  
instantly	
  communicating	
  proof	
  of	
  what	
  a	
  candidate	
  has	
  learned	
  and	
  can	
  immediately	
  apply	
  to	
  the	
  
hiring	
  company.	
  

§ Testimonials	
  add	
  power.	
  One	
  of	
  the	
  strongest	
  elements	
  you	
  can	
  add	
  to	
  a	
  resume	
  today	
  is	
  a	
  
testimonial	
  in	
  which	
  someone	
  else	
  extols	
  a	
  job	
  seeker’s	
  skills,	
  talents,	
  achievements,	
  and	
  value.	
  
Professional	
  resume	
  writers	
  use	
  testimonials	
  quite	
  often	
  –	
  in	
  resume	
  headers	
  and	
  footers,	
  in	
  shaded	
  
boxes,	
  in	
  summary	
  sections,	
  under	
  job	
  descriptions,	
  and	
  in	
  other	
  places	
  where	
  most	
  appropriate.	
  
Many	
  of	
  us	
  believe	
  that	
  these	
  give	
  job	
  seekers	
  a	
  truly	
  competitive	
  edge	
  and	
  a	
  lot	
  of	
  credibility	
  to	
  
substantiate	
  their	
  value.	
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§ Visuals	
  and	
  graphics	
  add	
  power	
  to	
  a	
  resume.	
  Today’s	
  resumes	
  often	
  incorporate	
  visual	
  images,	
  
graphics,	
  tables,	
  charts,	
  icons,	
  logos,	
  text	
  boxes,	
  borders,	
  and	
  shading	
  (although	
  generally	
  not	
  all	
  of	
  this	
  
in	
  one	
  resume).	
  These	
  enhancements	
  are	
  practically	
  a	
  must	
  for	
  people	
  in	
  visually	
  creative	
  professions	
  
for	
  their	
  resumes	
  to	
  demonstrate	
  their	
  design	
  talents.	
  For	
  just	
  about	
  all	
  job	
  seekers,	
  these	
  visuals	
  
provide	
  an	
  instantly	
  competitive	
  edge	
  because	
  they’re	
  distinct	
  and	
  get	
  noticed	
  and,	
  bottom	
  line,	
  that’s	
  
what	
  resume	
  writing	
  is	
  all	
  about	
  …	
  getting	
  noticed	
  from	
  the	
  crowd.	
  Be	
  appropriate	
  and	
  judicious	
  in	
  
your	
  use	
  of	
  these	
  enhancements	
  and	
  be	
  consistent	
  from	
  document	
  to	
  document,	
  website	
  to	
  online	
  
resume,	
  business	
  card	
  to	
  stationery.	
  	
  

§ Objectives	
  are	
  beginning	
  to	
  re-­‐emerge	
  …	
  or	
  not.	
  As	
  always,	
  the	
  subject	
  of	
  putting	
  an	
  objective	
  on	
  a	
  
resume	
  was	
  the	
  subject	
  of	
  fierce	
  debate.	
  Resume	
  writers	
  focus	
  their	
  words	
  on	
  communicating	
  a	
  
candidate’s	
  value	
  and	
  not	
  on	
  stating	
  what	
  the	
  candidate	
  wants	
  from	
  a	
  company.	
  However,	
  resume	
  
reviewers	
  (hiring	
  managers	
  and	
  recruiters)	
  want	
  to	
  know	
  –	
  in	
  an	
  instant	
  –	
  what	
  position(s)	
  the	
  
candidate	
  is	
  qualified	
  for.	
  That	
  leaves	
  a	
  wide	
  chasm	
  between	
  the	
  two	
  and	
  is	
  much	
  of	
  the	
  reason	
  for	
  the	
  
perpetual	
  discussions	
  about	
  objectives.	
  A	
  huge	
  percentage	
  of	
  today’s	
  resumes	
  solve	
  that	
  problem	
  by	
  
beginning	
  with	
  a	
  headline	
  that	
  clearly	
  communicates	
  “who”	
  the	
  candidate	
  is	
  and	
  “what”	
  they	
  want.	
  An	
  
example	
  headline	
  for	
  a	
  sales	
  professional	
  is	
  “Multilingual	
  Sales	
  Executive	
  &	
  Key	
  Account	
  Manager.”	
  
Resume	
  writers	
  are	
  happy	
  with	
  the	
  wording	
  and	
  presentation	
  of	
  headlines,	
  and	
  hiring	
  professionals	
  
can	
  instantly	
  find	
  the	
  information	
  they	
  want.	
  	
  

§ Paper	
  resumes	
  can	
  still	
  be	
  your	
  clients’	
  best	
  bet.	
  Hand-­‐in-­‐hand	
  with	
  the	
  use	
  of	
  visual	
  enhancements	
  
such	
  as	
  borders,	
  tables,	
  and	
  logos	
  is	
  the	
  concept	
  of	
  paper	
  versus	
  electronic	
  resumes.	
  Today’s	
  answer	
  is	
  
simple	
  …	
  there	
  is	
  a	
  place	
  for	
  both.	
  Although	
  we	
  may	
  not	
  use	
  the	
  paper	
  resume	
  as	
  often	
  as	
  in	
  years	
  
past,	
  in	
  some	
  circumstances	
  it	
  is	
  the	
  very	
  best	
  option	
  and	
  that’s	
  not	
  expected	
  to	
  change	
  any	
  time	
  soon.	
  

§ Resumes	
  must	
  answer	
  the	
  “right”	
  question.	
  In	
  years	
  past,	
  resumes	
  were	
  focused	
  on	
  what	
  job	
  seekers	
  
wanted.	
  Not	
  anymore!	
  The	
  focus	
  of	
  every	
  resume	
  must	
  be	
  on	
  what’s	
  in	
  it	
  for	
  the	
  hiring	
  company.	
  
What	
  value	
  will	
  they	
  get	
  by	
  hiring	
  this	
  applicant,	
  and	
  how	
  quickly?	
  

§ Cover	
  letters	
  cannot	
  overcome	
  incomplete	
  or	
  weak	
  resumes.	
  For	
  decades,	
  studies	
  have	
  shown	
  the	
  
same	
  results	
  …	
  one-­‐third	
  to	
  one-­‐half	
  of	
  the	
  time,	
  recruiters	
  and	
  hiring	
  authorities	
  don’t	
  read	
  cover	
  
letters.	
  As	
  such,	
  resumes	
  must	
  stand	
  on	
  their	
  own	
  and	
  include	
  critical	
  information	
  that,	
  if	
  left	
  out,	
  
would	
  exclude	
  them	
  from	
  consideration	
  for	
  a	
  particular	
  opportunity.	
  	
  

§ E-­‐letters	
  have	
  different	
  rules.	
  E-­‐letters	
  are	
  continuing	
  to	
  replace	
  traditional	
  cover	
  letters	
  as	
  electronic	
  
messages	
  have	
  become	
  the	
  dominant	
  method	
  of	
  business	
  and	
  job-­‐search	
  communications.	
  Although	
  
designed	
  with	
  the	
  same	
  objective	
  as	
  a	
  traditional	
  cover	
  letter	
  –	
  to	
  introduce	
  the	
  job	
  seeker	
  and	
  incite	
  
interest	
  in	
  the	
  resume	
  (and	
  the	
  candidate),	
  e-­‐letters	
  have	
  a	
  few	
  important	
  distinctions.	
  First,	
  the	
  e-­‐
letter	
  is	
  contained	
  in	
  the	
  email	
  message	
  and	
  not	
  sent	
  as	
  an	
  attachment.	
  Of	
  even	
  greater	
  importance	
  is	
  
the	
  physical	
  layout	
  of	
  the	
  e-­‐letter;	
  namely,	
  the	
  critical	
  content	
  of	
  an	
  e-­‐letter	
  must	
  be	
  above	
  the	
  scroll	
  
line	
  (just	
  like	
  in	
  a	
  newspaper	
  when	
  journalists	
  want	
  their	
  stories	
  above	
  the	
  fold	
  line).	
  Understanding	
  
that,	
  you	
  can	
  now	
  appreciate	
  another	
  big	
  difference	
  between	
  the	
  two.	
  E-­‐letters	
  are	
  very	
  short	
  and	
  
direct,	
  becoming	
  more	
  so	
  with	
  each	
  passing	
  day.	
  Traditional	
  cover	
  letters	
  remain	
  one-­‐third	
  to	
  one-­‐half	
  
to	
  one	
  full	
  page.	
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§ Resumes	
  are	
  no	
  longer	
  the	
  introductory	
  tool	
  they	
  used	
  to	
  be.	
  There	
  is	
  no	
  doubt	
  that	
  the	
  resume	
  
remains	
  a	
  vital	
  component	
  for	
  most	
  job	
  seekers	
  and,	
  in	
  fact,	
  still	
  is	
  the	
  primary	
  tool	
  job	
  seekers	
  use	
  to	
  
generate	
  interviews.	
  However,	
  in	
  today’s	
  more	
  complex,	
  more	
  sophisticated,	
  and	
  multi-­‐channel	
  job-­‐	
  
search	
  market,	
  at	
  times	
  the	
  resume	
  is	
  presented	
  after	
  the	
  initial	
  introduction	
  or	
  network	
  contact,	
  
rather	
  than	
  as	
  the	
  first	
  point	
  of	
  contact	
  –	
  and	
  that’s	
  okay.	
  Career	
  professionals	
  must	
  teach	
  clients	
  to	
  
use	
  their	
  resumes	
  and	
  other	
  career	
  marketing	
  communications	
  wisely	
  and	
  appropriately.	
  

§ Career	
  bios	
  can	
  often	
  be	
  an	
  appropriate	
  introduction	
  tool.	
  This	
  is	
  particularly	
  true	
  for	
  managers	
  and	
  
executives	
  in	
  transition	
  or	
  considering	
  transition.	
  Giving	
  someone	
  a	
  resume	
  communicates	
  the	
  
message	
  of	
  “I’m	
  looking	
  for	
  a	
  job,”	
  whereas	
  a	
  bio	
  is	
  more	
  low-­‐key,	
  great	
  for	
  sharing	
  at	
  informational	
  
interviews	
  and	
  making	
  new	
  contacts.	
  Today’s	
  bios	
  are	
  written	
  in	
  a	
  diversity	
  of	
  styles	
  and	
  structures,	
  
with	
  the	
  single	
  goal	
  being	
  to	
  position	
  an	
  individual	
  for	
  their	
  next	
  opportunity.	
  Bios	
  can	
  be	
  written	
  in	
  
first	
  or	
  third	
  person	
  and	
  can	
  be	
  structured	
  in	
  sentences	
  or	
  phrases.	
  They	
  can	
  focus	
  on	
  skills	
  or	
  
achievements	
  or	
  both;	
  showcase	
  technological	
  or	
  artistic	
  expertise;	
  have	
  bulleted	
  highlights	
  or	
  not;	
  
include	
  some	
  personal	
  information	
  or	
  not;	
  include	
  educational	
  credentials	
  or	
  not;	
  feature	
  a	
  
photograph	
  or	
  not	
  (it’s	
  a	
  nice	
  touch	
  and	
  definitely	
  personalizes	
  each	
  interaction).	
  Just	
  as	
  with	
  resume	
  
writing,	
  there	
  are	
  no	
  steadfast	
  rules.	
  

§ Microsoft	
  Word	
  is	
  the	
  “right”	
  resume	
  software	
  and	
  format	
  for	
  today.	
  Word	
  is	
  the	
  dominant	
  global	
  
word	
  processing	
  software	
  and	
  is	
  the	
  standard	
  upon	
  which	
  almost	
  every	
  Applicant	
  Tracking	
  System	
  
(ATS)	
  is	
  built.	
  As	
  such,	
  job	
  seekers	
  today	
  must	
  create	
  a	
  resume	
  in	
  Word	
  (.doc)	
  format.	
  The	
  newer	
  .docx	
  
format	
  is	
  not	
  yet	
  widely	
  accepted,	
  so	
  rather	
  than	
  risk	
  the	
  chance	
  that	
  their	
  file	
  can’t	
  be	
  viewed	
  or	
  
opened,	
  job	
  seekers	
  should	
  always	
  opt	
  for	
  the	
  lower-­‐level	
  .doc	
  format.	
  Plain	
  text	
  versions	
  (saved	
  as	
  .txt	
  
files)	
  are	
  also	
  important	
  because	
  they	
  are	
  the	
  best	
  format	
  to	
  paste	
  into	
  online	
  job	
  applications.	
  Today’s	
  
technology	
  has	
  not	
  yet	
  reached	
  the	
  point	
  where,	
  universally,	
  online	
  applications	
  can	
  read	
  Word	
  files	
  
accurately	
  and	
  interpret	
  them	
  correctly,	
  so	
  everyone	
  must	
  also	
  have	
  the	
  .txt	
  version.	
  Similarly,	
  ATS	
  and	
  
scanning	
  systems	
  are	
  not	
  all	
  capable	
  of	
  reading	
  pdf	
  files,	
  so	
  unless	
  specifically	
  requested,	
  a	
  pdf	
  file	
  
should	
  not	
  be	
  used	
  for	
  online	
  applications	
  nor	
  with	
  resume	
  scanning	
  and	
  applicant	
  tracking	
  systems.	
  
Word	
  is	
  the	
  single	
  solution	
  today.	
  

§ Twitres	
  is	
  an	
  interesting	
  and	
  advantageous	
  technology	
  innovation.	
  Job	
  seekers	
  who	
  are	
  active	
  on	
  
Twitter	
  can	
  use	
  Twitres	
  (www.twitres.com)	
  to	
  display	
  their	
  resume.	
  All	
  they	
  need	
  to	
  do	
  is	
  upload	
  a	
  
copy	
  of	
  their	
  print	
  resume	
  and	
  it	
  will	
  appear	
  as	
  the	
  background	
  on	
  their	
  Twitter	
  page.	
  This	
  is	
  a	
  great	
  
tool	
  especially	
  for	
  younger	
  job	
  seekers.	
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Job-­‐Search	
  &	
  Career-­‐Management	
  Trends	
  &	
  Forecasts	
  

§ CareerXRoads	
  2010	
  survey	
  pinpoints	
  sources	
  of	
  hire.	
  Gerry	
  Crispin	
  and	
  Mark	
  Mehler	
  from	
  
CareerXRoads	
  publish	
  an	
  annual	
  Sources	
  of	
  Hire	
  survey	
  of	
  Fortune	
  500	
  companies.	
  Their	
  2010	
  study	
  
showed	
  that,	
  of	
  all	
  external	
  hires,	
  26.7%	
  came	
  from	
  referrals,	
  22.3%	
  from	
  employer	
  career	
  sites,	
  13.2%	
  
from	
  job	
  boards,	
  and	
  the	
  remainder	
  from	
  other	
  sources.	
  As	
  in	
  years	
  past,	
  the	
  largest	
  number	
  of	
  new	
  
hires	
  came	
  from	
  referrals.	
  These	
  are	
  today’s	
  results	
  and	
  what	
  we	
  anticipate	
  for	
  tomorrow.	
  

§ Other	
  statistics	
  reveal	
  interesting	
  hiring	
  trends.	
  Following	
  are	
  statistics	
  that	
  were	
  shared	
  during	
  
various	
  Brainstorming	
  Day	
  sessions	
  in	
  both	
  the	
  US	
  and	
  Canada.	
  Not	
  all	
  of	
  these	
  stats	
  are	
  verifiable	
  nor	
  
attributed	
  to	
  a	
  particular	
  individual	
  or	
  organization,	
  so	
  read	
  them	
  with	
  that	
  in	
  mind.	
  

− At	
  least	
  65%	
  of	
  all	
  new	
  hires	
  come	
  as	
  a	
  result	
  of	
  networking.	
  
− Up	
  to	
  80%	
  of	
  all	
  new	
  hires	
  come	
  as	
  a	
  result	
  of	
  networking.	
  
− Recent	
  Wall	
  Street	
  Journal	
  survey	
  showed	
  95%	
  of	
  positions	
  were	
  found	
  through	
  networking	
  and	
  
leads	
  through	
  people	
  the	
  job	
  seekers	
  knew.	
  

− 90%	
  of	
  all	
  corporations	
  upload	
  resumes	
  and	
  do	
  keyword	
  searches	
  to	
  identify	
  qualified	
  candidates.	
  
− 80%	
  of	
  recruiters	
  are	
  using	
  social	
  media	
  to	
  recruit	
  candidates.	
  

§ Contract,	
  temporary,	
  and	
  interim	
  opportunities	
  are	
  soaring.	
  Never	
  before	
  in	
  the	
  history	
  of	
  our	
  
industrialized	
  world	
  has	
  there	
  been	
  such	
  a	
  demand	
  for	
  1099	
  workers	
  (so-­‐called	
  because	
  corporations	
  
report	
  payments	
  to	
  these	
  workers	
  via	
  IRS	
  Form	
  1099).	
  Quite	
  often,	
  these	
  workers	
  are	
  individuals	
  with	
  
a	
  unique	
  expertise	
  (e.g.,	
  telecommunications	
  product	
  design	
  and	
  commercialization,	
  Asian	
  market	
  
development,	
  biomedical	
  instrumentation).	
  In	
  years	
  past,	
  contract	
  and	
  interim	
  opportunities	
  were	
  
almost	
  looked	
  down	
  on	
  as	
  though	
  someone	
  couldn’t	
  get	
  a	
  “real	
  job.”	
  Today,	
  these	
  positions	
  are	
  the	
  
future	
  where	
  individuals	
  control	
  their	
  own	
  careers	
  and	
  are	
  directly	
  responsible	
  for	
  generating	
  their	
  
own	
  paychecks.	
  Companies	
  are	
  just	
  as	
  eager	
  to	
  jump	
  on	
  the	
  bandwagon	
  because	
  it	
  reduces	
  their	
  
corporate	
  benefit	
  and	
  tax	
  expenses	
  while	
  creating	
  long-­‐term	
  flexibility	
  because	
  permanent	
  employees	
  
are	
  not	
  added	
  to	
  the	
  payroll.	
  

§ Vocational	
  and	
  skilled	
  trades	
  jobs	
  are	
  in	
  demand.	
  There	
  is	
  a	
  huge	
  market	
  today	
  for	
  plumbers,	
  
electricians,	
  welders,	
  and	
  other	
  skilled	
  trades	
  people	
  yet,	
  unfortunately,	
  there	
  still	
  exists	
  a	
  stigma	
  that	
  
those	
  types	
  of	
  careers	
  are	
  not	
  “enough.”	
  As	
  we	
  continue	
  to	
  move	
  through	
  this	
  economic	
  recession,	
  we	
  
hope	
  that	
  the	
  perception	
  of	
  these	
  careers	
  will	
  change	
  to	
  more	
  accurately	
  reflect	
  the	
  high	
  pay	
  scales,	
  
great	
  benefits,	
  and	
  other	
  perks	
  of	
  these	
  professions.	
  College	
  isn’t	
  for	
  everyone,	
  and	
  that’s	
  okay.	
  

§ LinkedIn	
  is	
  THE	
  online	
  place	
  to	
  be	
  seen.	
  The	
  consensus	
  of	
  career	
  coaches,	
  career	
  counselors,	
  resume	
  
writers,	
  recruiters,	
  outplacement	
  consultants,	
  and	
  others	
  who	
  participated	
  in	
  Global	
  Brainstorming	
  
Day	
  is	
  that	
  LinkedIn	
  is	
  now	
  the	
  #1	
  online	
  networking	
  platform	
  for	
  job	
  seekers,	
  both	
  active	
  and	
  passive.	
  
Some	
  concern	
  was	
  expressed	
  that	
  job	
  seekers	
  are	
  not	
  currently	
  devoting	
  the	
  amount	
  of	
  time	
  necessary	
  
to	
  write	
  the	
  well-­‐branded	
  and	
  comprehensive	
  LinkedIn	
  profiles	
  that	
  are	
  essential	
  because	
  LinkedIn	
  is	
  
used	
  daily	
  by	
  recruiters	
  and	
  hiring	
  managers	
  to	
  find	
  quality	
  candidates.	
  The	
  only	
  group	
  of	
  career	
  
professionals	
  not	
  quite	
  as	
  focused	
  on	
  LinkedIn	
  were	
  college	
  and	
  university	
  career	
  center	
  directors,	
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who	
  see	
  a	
  great	
  deal	
  of	
  online	
  employment	
  action	
  on	
  Facebook	
  and	
  Twitter	
  for	
  their	
  traditional	
  young	
  
graduating	
  students.	
  

§ A	
  minimum	
  number	
  of	
  LinkedIn	
  recommendations	
  is	
  important.	
  One	
  participant	
  recommended	
  that	
  
everyone	
  on	
  LinkedIn	
  should	
  strive	
  to	
  have	
  a	
  minimum	
  number	
  of	
  recommendations	
  equal	
  to	
  10%	
  of	
  
the	
  number	
  of	
  their	
  contacts.	
  That	
  indicates	
  that	
  many	
  of	
  us	
  need	
  to	
  get	
  to	
  work	
  asking	
  for	
  our	
  own	
  
recommendations!	
  

§ Online	
  identities	
  are	
  more	
  important	
  than	
  ever	
  before.	
  Your	
  online	
  identity	
  used	
  to	
  be	
  something	
  
that	
  you	
  could	
  worry	
  about	
  later.	
  Not	
  now.	
  The	
  time	
  to	
  be	
  concerned	
  about	
  your	
  online	
  identity	
  is	
  
today	
  as	
  the	
  vast	
  majority	
  of	
  recruiters	
  and	
  companies	
  will	
  Google	
  potential	
  candidates	
  or	
  look	
  them	
  
up	
  on	
  LinkedIn	
  before	
  initiating	
  contact.	
  Every	
  single	
  person	
  –	
  job	
  seeker,	
  happily	
  employed	
  worker,	
  
entrepreneur,	
  CEO,	
  consultant	
  –	
  must	
  be	
  dedicated	
  to	
  building	
  a	
  strong	
  online	
  presence	
  that	
  ties	
  
directly	
  with	
  their	
  brand	
  and/or	
  their	
  business.	
  

§ It’s	
  important	
  to	
  monitor	
  online	
  identity.	
  If	
  you	
  want	
  to	
  know	
  what	
  others	
  are	
  finding	
  out	
  about	
  you,	
  
Google	
  yourself	
  routinely	
  –	
  for	
  job	
  seekers,	
  at	
  least	
  once	
  a	
  week.	
  An	
  easy	
  and	
  efficient	
  way	
  to	
  keep	
  an	
  
eye	
  on	
  this	
  all-­‐important	
  online	
  identity	
  is	
  to	
  set	
  up	
  a	
  Google	
  alert	
  to	
  be	
  notified	
  whenever	
  their	
  name	
  
appears	
  online.	
  If	
  they	
  find	
  digital	
  dirt	
  (negative	
  things)	
  about	
  themselves,	
  they	
  should	
  work	
  very	
  hard	
  
to	
  move	
  those	
  Google	
  results	
  to	
  page	
  3,	
  at	
  least.	
  People	
  can	
  write	
  blog	
  posts,	
  participate	
  on	
  LinkedIn	
  
and	
  other	
  social	
  media	
  sites,	
  join	
  online	
  groups,	
  and	
  otherwise	
  increase	
  their	
  digital	
  footprint	
  to	
  
populate	
  their	
  Google	
  searches	
  with	
  favorable	
  information.	
  	
  

§ Jim	
  Johnson	
  meet	
  Jim	
  Johnson	
  meet	
  Jim	
  Johnson.	
  How	
  many	
  Jim	
  Johnsons	
  do	
  you	
  think	
  there	
  are	
  in	
  
the	
  US?	
  In	
  the	
  world?	
  This	
  fact	
  complicates	
  the	
  entire	
  online	
  identity	
  management	
  process.	
  
Fortunately,	
  today	
  offers	
  a	
  solution	
  with	
  Search-­‐Me	
  Google	
  technology	
  developed	
  by	
  Vizibility.com.	
  
This	
  new	
  tool	
  allows	
  a	
  person	
  to	
  pre-­‐set	
  the	
  top	
  five	
  results	
  that	
  appear	
  on	
  Google	
  when	
  someone	
  
clicks	
  on	
  the	
  Search-­‐Me	
  button	
  that	
  they	
  can	
  add	
  to	
  an	
  email	
  signature	
  line,	
  online	
  resume,	
  LinkedIn	
  
profile,	
  and	
  other	
  career	
  communications.	
  This	
  technology	
  is	
  great	
  for	
  everyone,	
  not	
  just	
  people	
  with	
  
common	
  names.	
  Think	
  of	
  the	
  power	
  you	
  have	
  to	
  control	
  what	
  people	
  see	
  first	
  about	
  you,	
  your	
  
business,	
  your	
  college	
  or	
  university,	
  your	
  transition	
  program,	
  your	
  workforce	
  development	
  center,	
  or	
  
your	
  outplacement	
  company,	
  not	
  to	
  mention	
  all	
  of	
  your	
  clients.	
  

§ Participating	
  in	
  social	
  media	
  is	
  a	
  must.	
  Having	
  an	
  account	
  with	
  LinkedIn,	
  Facebook,	
  Twitter,	
  and	
  other	
  
social	
  media	
  platforms	
  is	
  not	
  enough	
  today.	
  To	
  “be,”	
  you	
  must	
  be	
  seen,	
  and	
  that	
  means	
  posting	
  
frequently,	
  commenting	
  on	
  others’	
  posts,	
  joining	
  groups,	
  and	
  otherwise	
  actively	
  engaging	
  in	
  online	
  
communities.	
  If	
  you	
  think	
  you	
  don’t	
  have	
  time	
  to	
  do	
  this	
  –	
  or	
  if	
  your	
  clients	
  think	
  they	
  don’t	
  –	
  consider	
  
some	
  of	
  the	
  shortcuts.	
  For	
  example,	
  update	
  your	
  LinkedIn	
  status	
  and	
  you	
  can	
  set	
  it	
  to	
  also	
  appear	
  on	
  
Facebook	
  and	
  Twitter.	
  Use	
  Tweetdeck	
  to	
  schedule	
  tweets	
  ahead	
  of	
  time.	
  

§ Twitter	
  is	
  here	
  to	
  stay.	
  Twitter	
  communities	
  are	
  growing	
  and	
  more	
  and	
  more	
  jobs	
  are	
  appearing	
  there.	
  
If	
  you	
  work	
  with	
  young	
  to	
  mid-­‐career	
  adults,	
  Twitter	
  must	
  be	
  a	
  part	
  of	
  their	
  job-­‐search	
  and	
  career-­‐	
  
management	
  plans	
  today	
  and	
  for	
  years	
  to	
  come.	
  To	
  demonstrate	
  how	
  Twitter	
  is	
  building	
  out	
  its	
  
networking	
  capabilities,	
  consider	
  Tweetchat.com,	
  a	
  forum	
  to	
  share	
  best	
  practices	
  in	
  real	
  time.	
  Read	
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about	
  best	
  interview	
  questions	
  (from	
  a	
  company’s	
  perspective,	
  job	
  seeker’s	
  perspective,	
  and	
  
recruiter’s	
  perspective).	
  This	
  is	
  valuable	
  information	
  for	
  job	
  seekers	
  and	
  career	
  professionals	
  alike.	
  

§ Multicultural	
  identities	
  are	
  more	
  important	
  than	
  ever.	
  As	
  the	
  world	
  of	
  work	
  becomes	
  more	
  global	
  
with	
  each	
  passing	
  day,	
  employers	
  are	
  looking	
  for	
  candidates	
  with	
  diverse	
  backgrounds,	
  bilingual	
  skills,	
  
and	
  multicultural	
  experiences.	
  Be	
  sure	
  to	
  include	
  any	
  information	
  that	
  is	
  the	
  least	
  bit	
  relevant	
  to	
  
communicate	
  a	
  message	
  of	
  cross-­‐cultural	
  qualifications	
  in	
  resumes,	
  cover	
  letters,	
  LinkedIn	
  profiles,	
  
career	
  bios,	
  and	
  all	
  other	
  career	
  marketing	
  communications.	
  

§ Master	
  job	
  applications	
  are	
  a	
  valuable	
  tool	
  in	
  today’s	
  job	
  search	
  market.	
  A	
  “master	
  job	
  application”	
  
includes	
  all	
  of	
  the	
  data	
  that	
  job	
  applications	
  require:	
  job	
  titles,	
  employers,	
  dates	
  of	
  employment	
  
(months	
  and	
  years),	
  locations,	
  phone	
  numbers,	
  contact	
  names,	
  salary,	
  reasons	
  for	
  leaving,	
  and	
  more.	
  
This	
  comprehensive	
  document	
  will	
  be	
  each	
  job	
  seeker’s	
  single	
  source	
  for	
  all	
  online	
  job	
  applications.	
  As	
  
career	
  professionals,	
  we	
  provide	
  a	
  valuable	
  service	
  when	
  we	
  help	
  our	
  clients	
  create	
  the	
  master	
  
application.	
  Do	
  it	
  once,	
  do	
  it	
  right,	
  and	
  they’re	
  all	
  set.	
  

§ In	
  discussing	
  salary,	
  timing	
  is	
  everything.	
  Most	
  career	
  professionals	
  around	
  the	
  world	
  still	
  concur	
  that	
  
it’s	
  best,	
  whenever	
  possible,	
  to	
  move	
  the	
  salary	
  discussion	
  further	
  back	
  in	
  the	
  interview	
  process	
  so	
  it’s	
  
not	
  used	
  as	
  a	
  way	
  to	
  eliminate	
  candidates.	
  We	
  want	
  the	
  companies	
  to	
  know	
  the	
  real	
  value	
  of	
  our	
  
clients	
  before	
  they	
  have	
  the	
  money	
  discussion.	
  With	
  that	
  said,	
  a	
  great	
  suggestion	
  for	
  getting	
  around	
  
salary	
  requirements	
  in	
  an	
  online	
  application	
  is	
  simply	
  to	
  fill	
  in	
  “1,”	
  with	
  the	
  expectation	
  that	
  a	
  hiring	
  
decision	
  maker	
  will	
  still	
  be	
  interested	
  in	
  that	
  particular	
  candidate	
  based	
  on	
  experience,	
  credentials,	
  
achievements,	
  and	
  other	
  qualifications.	
  

§ Candidates	
  face	
  scrutiny	
  like	
  never	
  before.	
  With	
  so	
  many	
  qualified	
  candidates	
  in	
  the	
  market,	
  
companies	
  and	
  recruiters	
  today	
  are	
  doing	
  background	
  checks	
  that	
  are	
  the	
  most	
  thorough	
  ever.	
  Hand-­‐
in-­‐hand	
  with	
  this	
  reality	
  is	
  the	
  fact	
  that	
  job	
  seekers	
  must	
  be	
  able	
  to	
  discuss	
  their	
  entire	
  career	
  histories	
  
and	
  not	
  just	
  the	
  past	
  10–15	
  years.	
  Hiring	
  authorities	
  want	
  to	
  know	
  now	
  if	
  there	
  are	
  any	
  skeletons	
  in	
  
the	
  closet,	
  even	
  if	
  they	
  go	
  back	
  as	
  far	
  as	
  20	
  or	
  30	
  years.	
  

§ Snail	
  mail	
  makes	
  a	
  comeback.	
  A	
  few	
  years	
  ago,	
  sending	
  resumes	
  by	
  traditional	
  postal	
  mail	
  was	
  
considered	
  passé.	
  Today,	
  however,	
  many	
  think	
  it	
  can	
  be	
  a	
  great	
  differentiator,	
  depending	
  on	
  the	
  
specific	
  hiring	
  audience.	
  Think	
  strategically	
  about	
  “who”	
  the	
  job	
  seeker	
  is	
  and	
  “what”	
  types	
  of	
  
organizations	
  he’s	
  applying	
  to.	
  Then,	
  make	
  the	
  determination	
  if	
  snail	
  mail	
  might	
  be	
  the	
  answer.	
  
Consider	
  a	
  corporate	
  management	
  trainee	
  position	
  with	
  400+	
  resumes	
  uploaded	
  in	
  response	
  to	
  the	
  
job	
  posting.	
  If	
  your	
  client’s	
  resume	
  arrives	
  on	
  the	
  hiring	
  manager’s	
  desk,	
  he	
  has	
  made	
  it	
  easy	
  for	
  that	
  
manager	
  to	
  invite	
  him	
  for	
  an	
  interview	
  (assuming	
  he	
  has	
  the	
  qualifications).	
  Likewise,	
  a	
  CEO	
  applying	
  
for	
  select	
  opportunities	
  might	
  also	
  find	
  that	
  she	
  gets	
  better	
  leverage	
  with	
  a	
  snail-­‐mail	
  resume	
  that	
  is	
  
sharp,	
  conservative,	
  and	
  distinctive.	
  

§ Career	
  coaching	
  has	
  expanded	
  to	
  all	
  categories	
  of	
  worker	
  and	
  evolved	
  from	
  generalist	
  to	
  specialist.	
  
Today’s	
  coach	
  is	
  a	
  valuable	
  asset	
  to	
  every	
  job	
  seeker	
  and	
  every	
  worker	
  worldwide,	
  no	
  matter	
  the	
  level	
  
–	
  from	
  a	
  skilled	
  tradesperson	
  to	
  a	
  CEO	
  and	
  everyone	
  in	
  between.	
  Several	
  common	
  denominators	
  
transcend	
  just	
  about	
  every	
  population	
  of	
  job	
  seeker	
  and,	
  as	
  such,	
  coaches	
  are	
  focusing	
  on	
  these	
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common	
  critical	
  issues	
  –	
  confidence	
  building,	
  stress	
  relief,	
  career	
  development,	
  and	
  career/industry	
  
transition.	
  Several	
  coaching	
  specializations	
  that	
  are	
  really	
  taking	
  off	
  at	
  this	
  point	
  in	
  time	
  are:	
  

− Baby	
  Boomer	
  Coaches	
  (coaching	
  for	
  meaningful	
  retirement,	
  protirement,	
  and	
  third	
  quarter	
  of	
  life)	
  
− Generational	
  Coaches	
  (coaching	
  the	
  three	
  or	
  four	
  generations	
  of	
  workers	
  in	
  today’s	
  employment	
  
market)	
  

− Recession	
  Coaches	
  (coaching	
  through	
  long-­‐term	
  unemployment	
  in	
  today’s	
  continuing	
  recession)	
  
− Millennial	
  Coaches	
  (coaching	
  around	
  adapting	
  to	
  the	
  workplace	
  and	
  finding	
  meaning	
  in	
  work)	
  
− Faith-­‐based	
  Coaches	
  (bringing	
  a	
  faith-­‐based	
  orientation	
  for	
  all	
  career	
  and	
  employment	
  issues)	
  

§ Career	
  coaches	
  emerging	
  at	
  leading	
  business	
  schools.	
  Yale	
  and	
  Harvard	
  are	
  already	
  bringing	
  in	
  career	
  
coaches	
  for	
  their	
  MBA	
  students	
  to	
  help	
  them	
  transition	
  successfully	
  from	
  university	
  to	
  employed	
  
professional	
  or	
  executive.	
  As	
  leading	
  schools	
  offer	
  these	
  services	
  today,	
  they’re	
  starting	
  a	
  trend	
  that	
  
other	
  business	
  schools	
  will	
  shortly	
  start	
  to	
  follow.	
  

§ The	
  UK	
  employment	
  market	
  is	
  on	
  the	
  move.	
  Although	
  only	
  one	
  career	
  professional	
  from	
  the	
  UK	
  (Ruth	
  
Winden)	
  participated	
  in	
  Global	
  Career	
  Brainstorming	
  Day,	
  her	
  insights	
  are	
  valuable.	
  She	
  commented	
  
that	
  in	
  Britain	
  there	
  has	
  been	
  exponential	
  growth	
  in	
  the	
  number	
  of	
  part-­‐time	
  positions	
  so,	
  in	
  turn,	
  
people	
  are	
  combining	
  two	
  or	
  three	
  different	
  part-­‐time	
  jobs	
  to	
  generate	
  a	
  full-­‐time	
  income.	
  Ruth	
  also	
  
shared	
  that	
  people	
  in	
  the	
  UK	
  are	
  very	
  concerned	
  about	
  having	
  to	
  work	
  longer	
  since	
  the	
  65-­‐years-­‐of-­‐age	
  
cap	
  for	
  working	
  has	
  just	
  been	
  removed.	
  

§ The	
  UK	
  coaching	
  market	
  is	
  not	
  as	
  active.	
  Career	
  coaching	
  is	
  an	
  immature	
  market	
  in	
  the	
  UK	
  compared	
  
to	
  the	
  US	
  and	
  people	
  are	
  not	
  as	
  likely	
  to	
  invest	
  in	
  career	
  development.	
  The	
  reason	
  for	
  this	
  seems	
  to	
  be	
  
that	
  they	
  do	
  not	
  yet	
  have	
  a	
  clear	
  understanding	
  of	
  the	
  value	
  of	
  professional	
  career	
  services.	
  However,	
  
executive	
  outplacement	
  firms	
  offer	
  some	
  opportunities	
  today,	
  particularly	
  for	
  good	
  resume	
  writers	
  
familiar	
  with	
  UK	
  resumes	
  and	
  the	
  UK	
  employment	
  market.	
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THE	
  NEW	
  

	
  
QUESTION:	
  What	
  do	
  we	
  see	
  right	
  around	
  the	
  corner	
  that	
  will	
  begin	
  to	
  impact	
  careers,	
  employment,	
  

job	
  search,	
  and	
  how	
  we	
  work	
  within	
  the	
  next	
  one	
  to	
  two	
  years?	
  
	
  
	
  

Resumes,	
  Cover	
  Letters,	
  LinkedIn	
  Profiles	
  &	
  Other	
  Career	
  Marketing	
  Communications	
  

§ New	
  resumes	
  look	
  different,	
  read	
  different,	
  and	
  are	
  different.	
  Most,	
  although	
  certainly	
  not	
  all,	
  career	
  
professionals	
  believe	
  there	
  will	
  always	
  be	
  a	
  role	
  for	
  the	
  “traditional”	
  resume.	
  However,	
  most	
  also	
  
believe	
  that	
  we	
  need	
  to	
  keep	
  moving	
  forward	
  with	
  new	
  ways	
  to	
  communicate	
  our	
  clients’	
  
qualifications.	
  Some	
  of	
  the	
  newest	
  documents	
  already	
  hitting	
  the	
  market	
  are	
  white	
  papers	
  and	
  press	
  
release	
  resumes.	
  White	
  papers	
  establish	
  a	
  job	
  seeker’s	
  expertise	
  and	
  credibility	
  around	
  a	
  specific	
  topic,	
  
product,	
  technology,	
  or	
  the	
  like.	
  Press	
  release	
  resumes	
  are	
  just	
  that	
  …	
  resumes	
  written	
  in	
  a	
  press	
  
release	
  format.	
  Resume	
  writers	
  are	
  already	
  using	
  these	
  documents,	
  so	
  we	
  anticipate	
  they	
  will	
  increase	
  
in	
  greater	
  popularity	
  over	
  the	
  next	
  year.	
  	
  

§ Headlines	
  continue	
  to	
  lead	
  the	
  way.	
  As	
  with	
  resumes	
  in	
  2011,	
  headlines	
  are	
  expected	
  to	
  be	
  a	
  critical	
  
resume	
  element	
  for	
  the	
  foreseeable	
  future.	
  Headlines	
  communicate	
  –	
  in	
  an	
  instant	
  –	
  “who”	
  the	
  job	
  
seeker	
  is.	
  They	
  provide	
  instant	
  clarity,	
  and	
  that’s	
  a	
  huge	
  value-­‐add.	
  	
  

§ Resumes	
  are	
  written	
  and	
  designed	
  to	
  read	
  on	
  a	
  smart	
  phone.	
  With	
  each	
  passing	
  day,	
  more	
  and	
  more	
  
people	
  are	
  reading	
  resumes,	
  cover	
  letters,	
  and	
  other	
  career	
  communications	
  on	
  their	
  smart	
  phones.	
  
Within	
  a	
  year	
  or	
  two,	
  it	
  will	
  be	
  commonplace.	
  As	
  such,	
  career	
  documents	
  must	
  be	
  written	
  and	
  
formatted	
  in	
  small	
  digestible	
  chunks	
  that	
  can	
  be	
  quickly	
  perused	
  and	
  absorbed.	
  Lengthy	
  paragraphs,	
  
long	
  lists	
  of	
  bullets,	
  and	
  other	
  text-­‐heavy	
  formats	
  are	
  becoming	
  a	
  thing	
  of	
  the	
  past	
  as	
  we	
  continue	
  to	
  
move	
  quickly	
  to	
  new	
  technology	
  platforms.	
  

§ Resume	
  branding	
  transitions	
  from	
  reputation	
  to	
  value	
  as	
  key	
  differentiator.	
  Reputation	
  will	
  always	
  
be	
  important.	
  However,	
  value	
  is	
  shifting	
  to	
  the	
  forefront	
  of	
  personal	
  branding	
  as	
  a	
  more	
  effective	
  
strategy	
  to	
  differentiate	
  one	
  qualified	
  candidate	
  from	
  another.	
  By	
  integrating	
  the	
  “who,	
  how,	
  what,	
  
and	
  why”	
  into	
  the	
  resume,	
  job	
  seekers	
  communicate	
  the	
  “who”	
  they	
  are,	
  the	
  “how”	
  they	
  do	
  it,	
  the	
  
“what”	
  they	
  do,	
  and,	
  most	
  importantly,	
  the	
  “why”	
  an	
  employer	
  should	
  care.	
  

§ Resumes	
  move	
  to	
  #2	
  position.	
  We	
  see	
  it	
  happening	
  already	
  and	
  anticipate	
  it	
  will	
  be	
  relatively	
  common	
  
within	
  two	
  years.	
  Connections	
  are	
  now	
  being	
  made	
  online	
  through	
  all	
  of	
  the	
  various	
  social	
  media	
  
channels,	
  in	
  tandem	
  with	
  traditional	
  face-­‐to-­‐face	
  and	
  phone	
  networking.	
  The	
  result	
  is	
  that	
  
relationships	
  are	
  built	
  first	
  and	
  resumes	
  move	
  from	
  the	
  lead	
  to	
  a	
  supporting	
  role.	
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§ Street	
  addresses	
  become	
  passé	
  on	
  resumes.	
  Snail	
  mail	
  is	
  becoming	
  a	
  thing	
  of	
  the	
  past	
  and,	
  within	
  the	
  
next	
  two	
  years,	
  it	
  will	
  be	
  atypical	
  to	
  see	
  an	
  address	
  on	
  a	
  resume.	
  Stick	
  with	
  your	
  email	
  address	
  and	
  one	
  
phone	
  number	
  and	
  that’s	
  all	
  the	
  contact	
  information	
  you	
  need	
  to	
  include	
  on	
  any	
  of	
  your	
  career	
  
marketing	
  communications.	
  

§ T-­‐letters	
  are	
  coming	
  back	
  into	
  vogue.	
  Everyone	
  has	
  seen	
  T-­‐letters	
  –	
  Company’s	
  Hiring	
  Requirements	
  
on	
  the	
  left	
  and	
  Your	
  Qualifications	
  on	
  the	
  right.	
  They	
  used	
  to	
  be	
  a	
  staple	
  in	
  job	
  search.	
  They’re	
  now	
  
experiencing	
  a	
  resurgence	
  because	
  they’re	
  “simple”	
  and	
  communicate	
  a	
  candidate’s	
  qualifications	
  
succinctly	
  …	
  just	
  like	
  we’re	
  communicating	
  with	
  many	
  of	
  our	
  social	
  media	
  tools.	
  

§ Job	
  proposals	
  are	
  on	
  the	
  rise.	
  An	
  increasing	
  number	
  of	
  executives	
  are	
  already	
  using	
  “job	
  proposals”	
  as	
  
part	
  of	
  the	
  interviewing	
  process	
  –	
  during	
  the	
  interview	
  or	
  as	
  a	
  leave-­‐behind	
  or	
  a	
  follow-­‐up.	
  Focused	
  on	
  
that	
  company’s	
  challenges	
  and	
  how	
  the	
  executive	
  would	
  define	
  the	
  milestones,	
  solve	
  the	
  problems,	
  
and	
  deliver	
  the	
  desired	
  results,	
  these	
  presentations	
  communicate	
  an	
  instant	
  message	
  that	
  the	
  job	
  
seeker	
  is	
  already	
  engaged	
  with	
  the	
  company,	
  the	
  people,	
  the	
  products,	
  and	
  –	
  most	
  importantly	
  –	
  the	
  
solutions	
  and	
  strategies	
  to	
  take	
  the	
  company	
  into	
  the	
  future.	
  

§ New	
  entry	
  points	
  are	
  created	
  to	
  make	
  new	
  connections.	
  Each	
  job	
  seeker’s	
  portfolio	
  of	
  career	
  
marketing	
  communications	
  is	
  expanding	
  and	
  will	
  continue	
  to	
  do	
  so	
  over	
  the	
  upcoming	
  years.	
  Because	
  
of	
  the	
  new	
  ways	
  in	
  which	
  we	
  virtually	
  communicate,	
  there	
  is	
  a	
  growing	
  need	
  for	
  bold	
  and	
  brief	
  entry-­‐
point	
  messages	
  as	
  part	
  of	
  each	
  job	
  seeker’s	
  larger	
  messaging	
  suite	
  that	
  will	
  include	
  print,	
  audio,	
  video,	
  
online,	
  slideshares,	
  and	
  more.	
  This	
  need	
  opens	
  a	
  wealth	
  of	
  opportunity	
  for	
  career	
  professionals	
  to	
  lead	
  
the	
  way	
  in	
  creating	
  and	
  advancing	
  these	
  new	
  communication	
  tools.	
  

	
  

Job-­‐Search	
  &	
  Career-­‐Management	
  Trends	
  &	
  Forecasts	
  

§ The	
  order	
  of	
  resumes	
  and	
  interviews	
  is	
  reversed.	
  An	
  interesting	
  suggestion	
  was	
  offered	
  that	
  resumes	
  
be	
  created	
  after	
  interview	
  coaching.	
  Job	
  seekers	
  must	
  be	
  able	
  to	
  speak	
  on	
  the	
  content	
  of	
  the	
  resume,	
  
so	
  it’s	
  best	
  to	
  work	
  with	
  clients	
  to	
  help	
  them	
  communicate	
  their	
  interview	
  message	
  and	
  then	
  use	
  those	
  
key	
  achievements	
  as	
  the	
  foundation	
  for	
  their	
  resume.	
  

§ Storytelling	
  emerges	
  as	
  a	
  critical	
  resume-­‐writing	
  and	
  interviewing	
  tool.	
  In	
  a	
  world	
  as	
  chaotic	
  as	
  we	
  
live	
  in,	
  where	
  people	
  are	
  becoming	
  increasingly	
  accustomed	
  to	
  sound	
  bytes	
  of	
  information,	
  they	
  still	
  
do	
  need	
  context.	
  Storytelling	
  provides	
  a	
  framework,	
  context,	
  and	
  pathway	
  to	
  understanding.	
  It's	
  
compelling;	
  it	
  creates	
  connection;	
  it	
  personalizes;	
  it	
  captivates.	
  It	
  holds	
  attention	
  in	
  a	
  multi-­‐tasking	
  
world.	
  In	
  job	
  search,	
  those	
  stories	
  must	
  be	
  tied	
  to	
  value	
  to	
  prove	
  that	
  the	
  job	
  seeker	
  can	
  meet	
  the	
  
need	
  and	
  exceed	
  the	
  expectations.	
  

§ Green	
  industry	
  jobs	
  move	
  out.	
  It	
  was	
  anticipated	
  that	
  there	
  would	
  be	
  remarkable	
  growth	
  in	
  green	
  
industry	
  jobs	
  in	
  the	
  first	
  decade	
  of	
  the	
  21st	
  century,	
  but	
  that	
  didn’t	
  happen.	
  Some	
  moderate	
  growth	
  did	
  
occur,	
  but	
  certainly	
  not	
  what	
  had	
  been	
  projected.	
  We	
  are	
  just	
  now	
  beginning	
  to	
  see	
  increasing	
  
opportunity	
  for	
  green	
  jobs	
  in	
  adjacent	
  industries	
  and	
  with	
  existing	
  companies	
  that	
  are	
  “cleaning	
  and	
  
greening”	
  their	
  products,	
  procedures,	
  technologies,	
  and	
  more.	
  Continue	
  to	
  counsel	
  your	
  clients	
  to	
  
explore	
  green	
  career	
  opportunities	
  as	
  we	
  move	
  forward	
  over	
  the	
  next	
  two	
  years,	
  but	
  be	
  smart	
  about	
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what	
  specific	
  recommendations	
  you	
  make	
  so	
  that	
  your	
  clients	
  are	
  focusing	
  on	
  where	
  the	
  real	
  hiring	
  
action	
  is	
  happening.	
  

§ Federal	
  government	
  workforce	
  and	
  demographics	
  change.	
  The	
  US	
  Bureau	
  of	
  Labor	
  Statistics	
  forecasts	
  
that	
  the	
  federal	
  government	
  will	
  shrink	
  10%	
  by	
  2012.	
  We	
  anticipate	
  that	
  this	
  will	
  present	
  an	
  expanded	
  
opportunity	
  for	
  government	
  contractors,	
  in	
  particular	
  baby	
  boomers	
  who	
  have	
  worked	
  in	
  either	
  the	
  
public	
  or	
  private	
  sectors.	
  Other	
  statistics	
  indicate	
  that	
  although	
  remaining	
  perhaps	
  two	
  to	
  three	
  years	
  
longer	
  than	
  originally	
  anticipated,	
  boomers	
  will	
  be	
  leaving	
  the	
  federal	
  government,	
  thereby	
  opening	
  
new	
  opportunities	
  for	
  younger	
  workers.	
  

§ New	
  opportunities	
  emerge	
  for	
  the	
  unemployed	
  to	
  remain	
  engaged.	
  Many	
  job	
  seekers	
  feel	
  the	
  need	
  
to	
  remain	
  active	
  despite	
  the	
  fact	
  that	
  they’re	
  not	
  currently	
  employed.	
  In	
  fact,	
  many	
  very	
  talented	
  
individuals	
  have	
  been	
  out	
  of	
  work	
  for	
  extended	
  periods	
  of	
  time	
  as	
  we	
  continue	
  to	
  recover	
  from	
  the	
  
economic	
  recession.	
  In	
  response	
  to	
  market	
  demand,	
  new	
  companies	
  are	
  emerging	
  that	
  allow	
  these	
  
individuals	
  to	
  remain	
  active	
  and	
  current	
  while	
  learning	
  new	
  skills,	
  helping	
  others,	
  contributing	
  to	
  issues	
  
close	
  to	
  their	
  hearts,	
  expanding	
  their	
  networks,	
  and	
  filling	
  in	
  the	
  “hole”	
  that	
  may	
  exist	
  on	
  their	
  
resumes.	
  Some	
  of	
  the	
  newest	
  companies	
  moving	
  onto	
  the	
  scene	
  are	
  CreateTheGood.com,	
  
UpwardlyGlobal.com,	
  and	
  voluntourism	
  organizations.	
  Keep	
  a	
  keen	
  eye	
  out	
  for	
  new	
  ones	
  on	
  the	
  
immediate	
  horizon.	
  

§ Resume	
  screening	
  software	
  makes	
  large	
  technological	
  advances.	
  Resume	
  screening	
  technology	
  will	
  
make	
  a	
  huge	
  move	
  forward	
  in	
  the	
  next	
  year	
  or	
  two.	
  The	
  most	
  significant	
  gains	
  will	
  be	
  (1)	
  increased	
  
flexibility	
  in	
  keyword	
  searches,	
  (2)	
  technological	
  capability	
  to	
  identify	
  strings	
  of	
  keywords	
  in	
  sentences,	
  
and	
  (3)	
  the	
  ability	
  to	
  keep	
  original	
  resume	
  formatting	
  intact.	
  	
  

§ LinkedIn	
  connects	
  with	
  younger	
  populations.	
  LinkedIn	
  will	
  further	
  its	
  reach	
  by	
  adding	
  younger	
  
professionals.	
  We	
  already	
  see	
  the	
  changes	
  happening	
  in	
  2011,	
  so	
  by	
  as	
  early	
  as	
  2012,	
  we	
  anticipate	
  a	
  
measurable	
  increase	
  in	
  participation	
  by	
  millennials	
  and	
  other	
  younger-­‐generation	
  workers.	
  That	
  
change	
  will	
  be	
  well-­‐embedded	
  by	
  2013.	
  

§ LinkedIn’s	
  “Referral	
  Engine”	
  makes	
  it	
  the	
  breakthrough	
  leader	
  in	
  online	
  networking.	
  LinkedIn’s	
  new	
  
application	
  helps	
  companies	
  find	
  high-­‐quality	
  applicants	
  by	
  tapping	
  the	
  professionals	
  in	
  their	
  
employees’	
  LinkedIn	
  networks.	
  Email	
  and	
  LinkedIn	
  homepage	
  reminders	
  identify	
  the	
  best	
  candidates	
  
and	
  then	
  notify	
  the	
  employees	
  so	
  that	
  they	
  can	
  make	
  the	
  referral	
  with	
  just	
  a	
  few	
  clicks.	
  

§ LinkedIn’s	
  “Follow	
  Company”	
  feature	
  becomes	
  a	
  well-­‐used	
  tool	
  for	
  job	
  seekers.	
  As	
  the	
  name	
  of	
  this	
  
feature	
  implies,	
  job	
  seekers	
  can	
  follow	
  a	
  company	
  on	
  LinkedIn	
  and	
  get	
  updates	
  about	
  new	
  hires,	
  
recent	
  departures,	
  and	
  new	
  products,	
  and	
  then	
  use	
  that	
  information	
  to	
  reach	
  out	
  and	
  network.	
  
Although	
  just	
  now	
  starting	
  to	
  become	
  known,	
  “Follow	
  Company”	
  is	
  a	
  powerful	
  and	
  focused	
  feature	
  for	
  
research	
  on	
  LinkedIn	
  and	
  is	
  valuable	
  to	
  both	
  career	
  professionals	
  and	
  the	
  clients	
  we	
  serve.	
  	
  

§ Wordle	
  becomes	
  part	
  of	
  every	
  writer’s	
  routine.	
  If	
  you’re	
  not	
  yet	
  familiar	
  with	
  Wordle	
  
(www.wordle.net),	
  you	
  will	
  be	
  soon.	
  It’s	
  an	
  innovative	
  and	
  remarkably	
  useful	
  tool	
  for	
  everyone.	
  
Wordle	
  is	
  easy	
  to	
  use.	
  Just	
  paste	
  any	
  text	
  into	
  it	
  and	
  it	
  creates	
  a	
  “word	
  cloud”	
  based	
  on	
  which	
  words	
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occur	
  the	
  most.	
  More	
  and	
  more	
  resume	
  writers	
  are	
  starting	
  to	
  use	
  Wordle	
  when	
  writing	
  resumes	
  and	
  
LinkedIn	
  profiles,	
  to	
  be	
  certain	
  that	
  the	
  right	
  keywords	
  rise	
  to	
  the	
  top	
  for	
  their	
  clients.	
  Career	
  coaches	
  
are	
  beginning	
  to	
  use	
  it	
  as	
  a	
  tool	
  to	
  help	
  their	
  clients	
  understand	
  how	
  they	
  communicate,	
  what	
  words	
  
they	
  use,	
  and	
  what	
  messages	
  they’re	
  leaving.	
  By	
  2013,	
  Wordle	
  will	
  be	
  a	
  part	
  of	
  everyone’s	
  routine.	
  	
  

§ Privacy	
  protection	
  solutions	
  advance	
  and	
  become	
  more	
  innovative.	
  In	
  response	
  to	
  the	
  growing	
  
concern	
  about	
  online	
  privacy	
  and	
  confidentiality,	
  resume	
  writers	
  and	
  career	
  coaches	
  will	
  more	
  
frequently	
  use	
  logos,	
  designs,	
  monograms,	
  and	
  other	
  graphics	
  in	
  place	
  of	
  photographs	
  on	
  their	
  clients’	
  
materials.	
  By	
  2013,	
  we	
  anticipate	
  this	
  to	
  be	
  a	
  quite-­‐common	
  practice.	
  

§ Job	
  seekers	
  hire	
  virtual	
  assistants.	
  With	
  so	
  much	
  time	
  and	
  effort	
  required	
  to	
  manage	
  social	
  media	
  and	
  
outreach,	
  particularly	
  while	
  engaged	
  in	
  an	
  active	
  job	
  search,	
  we’re	
  confident	
  that	
  more	
  and	
  more	
  job	
  
seekers	
  will	
  contract	
  with	
  virtual	
  assistants	
  to	
  handle	
  their	
  daily	
  social	
  media	
  needs	
  and	
  other	
  ongoing	
  
career-­‐management	
  activity.	
  	
  

§ Job	
  seekers	
  turn	
  to	
  image	
  messaging	
  coaches.	
  Job	
  seekers	
  must	
  be	
  savvy	
  with	
  virtual	
  technology	
  so	
  
they	
  can	
  attend	
  virtual	
  interviews,	
  create	
  web-­‐based	
  resumes	
  and	
  portfolios,	
  consult	
  via	
  Skype,	
  and	
  
take	
  advantage	
  of	
  other	
  technology	
  innovations.	
  As	
  a	
  result,	
  a	
  new	
  cadre	
  of	
  coaches	
  is	
  emerging	
  who	
  
consult	
  with	
  job	
  seekers	
  about	
  messaging	
  (scripting	
  and	
  delivery)	
  and	
  imaging	
  (clothing,	
  colors,	
  
makeup,	
  and	
  appearance).	
  This	
  coaching	
  category	
  may	
  even	
  expand	
  to	
  individuals	
  who	
  are	
  currently	
  
working	
  but	
  are	
  also	
  always	
  engaged	
  in	
  various	
  online	
  and	
  technology	
  platforms.	
  

§ Career	
  professionals	
  keep	
  pace	
  with	
  technology	
  …	
  or	
  are	
  left	
  behind.	
  Smart	
  phones	
  are	
  replacing	
  
laptops	
  and	
  even	
  iPads	
  as	
  we	
  advance	
  at	
  a	
  phenomenal	
  pace	
  in	
  our	
  virtual	
  communications	
  
capabilities.	
  Everyone	
  is	
  rushed	
  and	
  communications	
  will	
  become	
  quicker,	
  shorter,	
  and	
  to	
  the	
  point	
  …	
  
certainly	
  shorter	
  than	
  140	
  characters!	
  Career	
  coaches	
  are	
  coaching	
  via	
  smart	
  phones,	
  recruiters	
  are	
  
reading	
  resumes	
  on	
  smart	
  phones,	
  trainers	
  are	
  teaching	
  podcasts	
  via	
  smart	
  phones,	
  and	
  job	
  seekers	
  
are	
  finding	
  career	
  experts	
  using	
  their	
  smart	
  phones.	
  	
  
	
  
Other	
  technologies	
  that	
  are	
  just	
  now	
  emerging,	
  or	
  are	
  becoming	
  technologically	
  advanced	
  enough	
  to	
  
be	
  reliable	
  in	
  our	
  daily	
  use,	
  and	
  all	
  of	
  which	
  will	
  be	
  mainstays	
  in	
  the	
  careers	
  industry	
  by	
  2013,	
  include:	
  	
  

− QR	
  code,	
  the	
  square-­‐shaped	
  messy	
  graphics	
  that	
  you	
  see	
  on	
  some	
  resumes.	
  They’re	
  created	
  
specifically	
  for	
  smart	
  phones	
  so,	
  when	
  scanned,	
  will	
  display	
  a	
  full	
  resume.	
  

− Skype	
  interviewing	
  and	
  coaching	
  
− High-­‐definition	
  streaming	
  video	
  
− High-­‐quality	
  webcams	
  
− Domain	
  name	
  websites	
  (e.g.,	
  www.WendyEnelow.com)	
  	
  

Career	
  professionals	
  understand	
  how	
  important	
  it	
  is	
  for	
  us	
  to	
  keep	
  pace	
  with	
  the	
  technology	
  –	
  for	
  
ourselves	
  and	
  our	
  clients.	
  We	
  don’t	
  necessarily	
  have	
  to	
  be	
  leading	
  edge,	
  but	
  we	
  must	
  provide	
  our	
  
clients	
  with	
  leading-­‐edge	
  tools,	
  coaching	
  strategies,	
  resumes,	
  and	
  communications	
  methods.	
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THE	
  NEXT	
  

	
  
QUESTION:	
  What	
  do	
  we	
  anticipate	
  lies	
  out	
  on	
  the	
  horizon	
  that	
  will	
  begin	
  to	
  impact	
  global	
  

employment	
  and	
  job	
  search	
  within	
  the	
  next	
  5-­‐10	
  years?	
  
	
  
	
  

Resumes,	
  Cover	
  Letters,	
  LinkedIn	
  Profiles	
  &	
  Other	
  Career	
  Marketing	
  Communications	
  

§ Talent-­‐based	
  resumes	
  replace	
  results-­‐based	
  resumes.	
  Accomplishments,	
  quantifiable	
  achievements,	
  
project	
  highlights,	
  and	
  other	
  results	
  will	
  always	
  be	
  key	
  components	
  of	
  every	
  type	
  of	
  career	
  marketing	
  
communication.	
  Our	
  brainstorming	
  groups	
  forecast	
  that	
  there	
  will	
  be	
  a	
  greater	
  emphasis	
  on	
  an	
  
individual’s	
  innate	
  and	
  learned	
  talents	
  and	
  how	
  those	
  talents	
  bring	
  specific	
  value	
  to	
  a	
  prospective	
  
employer	
  –	
  value	
  in	
  performance,	
  productivity,	
  quality,	
  efficiency,	
  and	
  profitability.	
  	
  

	
  

Job-­‐Search	
  &	
  Career-­‐Management	
  Trends	
  &	
  Forecasts	
  

§ Welcome	
  to	
  Survivor	
  Island!	
  Ten	
  years	
  from	
  now,	
  it	
  will	
  be	
  a	
  matter	
  of	
  who	
  survives	
  the	
  screening	
  
process	
  and	
  who	
  adapts	
  to	
  the	
  new	
  work	
  culture	
  of	
  2020	
  and	
  beyond.	
  In	
  essence,	
  we	
  may	
  experience	
  
a	
  “Darwinian”	
  employment	
  environment	
  where	
  the	
  strong	
  survive	
  and	
  the	
  weak	
  succumb.	
  Although	
  
you	
  may	
  consider	
  that	
  already	
  to	
  be	
  happening,	
  the	
  extent	
  to	
  which	
  this	
  will	
  impact	
  the	
  workforce	
  will	
  
increase	
  exponentially	
  year-­‐over-­‐year	
  until	
  there	
  is	
  a	
  huge	
  chasm	
  between	
  the	
  two	
  groups.	
  At	
  that	
  
point,	
  personal	
  branding	
  will	
  no	
  longer	
  be	
  a	
  luxury;	
  it	
  will	
  be	
  a	
  necessity.	
  

§ Tomorrow’s	
  “A”	
  candidate	
  emerges.	
  Characteristics	
  of	
  tomorrow’s	
  business	
  leaders	
  and	
  top	
  
candidates	
  include	
  a	
  high	
  emotional	
  IQ,	
  collaborative	
  working	
  style,	
  innovative	
  thought	
  process,	
  
superb	
  communication	
  skills,	
  multicultural	
  background	
  and	
  experience,	
  bilingual	
  language	
  skills,	
  strong	
  
sense	
  of	
  self-­‐awareness,	
  a	
  “take-­‐ownership”	
  attitude,	
  and	
  a	
  very	
  intrapreneurial	
  style.	
  For	
  senior	
  
positions,	
  we	
  project	
  that	
  well-­‐rounded	
  generalists	
  will	
  be	
  in	
  greater	
  demand	
  than	
  specialists	
  with	
  only	
  
one	
  key	
  area	
  of	
  expertise.	
  

§ Your	
  social	
  media	
  network	
  defines	
  who	
  you	
  are.	
  New	
  technology	
  is	
  beginning	
  to	
  emerge	
  (e.g.,	
  Klout,	
  
Disquss)	
  that	
  calculates	
  an	
  individual’s	
  online	
  reputation	
  scores	
  to	
  indicate	
  how	
  influential	
  and/or	
  
connected	
  that	
  person	
  is.	
  With	
  that	
  technology	
  in	
  hand,	
  we	
  postulate	
  that	
  you	
  can	
  extrapolate	
  how	
  an	
  
individual	
  will	
  perform	
  based	
  on	
  the	
  people	
  they	
  know.	
  The	
  question	
  that	
  then	
  arises	
  is	
  whether	
  we’re	
  
moving	
  away	
  from	
  individual	
  competency	
  and	
  moving	
  toward	
  a	
  popularity	
  mode	
  of	
  hiring	
  and	
  
candidate	
  selection.	
  	
  

§ Job	
  boards	
  redefine	
  themselves	
  and	
  continue	
  to	
  thrive.	
  Competition	
  will	
  remain	
  intense	
  among	
  
online	
  job	
  boards	
  but,	
  over	
  time,	
  the	
  companies	
  that	
  are	
  able	
  to	
  manage	
  phenomenal	
  amounts	
  of	
  data	
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and	
  technologically	
  “match”	
  the	
  right	
  candidate	
  with	
  the	
  right	
  company	
  are	
  those	
  that	
  will	
  survive.	
  
Much	
  like	
  today’s	
  online	
  dating	
  services,	
  the	
  matches	
  will	
  occur	
  seamlessly	
  and	
  instantaneously.	
  	
  

§ Privacy	
  control	
  emerges	
  as	
  a	
  new	
  profession.	
  One	
  of	
  the	
  brainstorming	
  groups	
  suggested	
  that	
  a	
  
profession	
  will	
  evolve	
  to	
  help	
  people	
  manage	
  their	
  online	
  privacy	
  controls	
  that	
  are	
  anticipated	
  to	
  
become	
  a	
  much	
  more	
  complicated	
  process	
  in	
  the	
  future	
  with	
  the	
  emergence	
  of	
  newer	
  technologies	
  
that	
  most	
  of	
  us	
  cannot	
  even	
  imagine.	
  One	
  unverified	
  statistic	
  states	
  that	
  92%	
  of	
  infants	
  in	
  America	
  
already	
  have	
  an	
  online	
  presence.	
  	
  

§ Webpreneurs	
  are	
  on	
  the	
  rise.	
  A	
  whole	
  new	
  generation	
  of	
  entrepreneurs	
  is	
  emerging	
  and	
  will	
  totally	
  
change	
  the	
  face	
  of	
  the	
  global	
  employment	
  landscape	
  over	
  the	
  next	
  decade.	
  Hand-­‐in-­‐hand	
  with	
  this	
  
observation	
  are	
  many	
  questions.	
  Will	
  the	
  Internet	
  be	
  the	
  platform	
  for	
  the	
  next	
  multi-­‐level	
  marketing	
  
ventures?	
  Will	
  multiple	
  streams	
  of	
  income	
  be	
  a	
  staple	
  for	
  the	
  next	
  generation	
  of	
  workers?	
  Will	
  the	
  
model	
  for	
  income	
  generation	
  change	
  over	
  the	
  next	
  decade?	
  What	
  will	
  employment	
  “look	
  like”	
  in	
  
2020?	
  

§ Teleworking	
  is	
  mainstream.	
  Baby	
  boomers	
  are	
  happy	
  to	
  work	
  alone	
  at	
  home,	
  “telecommuting”	
  as	
  
they’re	
  given	
  the	
  opportunity.	
  However,	
  today’s	
  millennial	
  workforce	
  does	
  not	
  like	
  to	
  work	
  in	
  isolation,	
  
so	
  we	
  project	
  that	
  future	
  work	
  may	
  involve	
  people	
  teleworking	
  at	
  community	
  telework	
  centers.	
  In	
  
these	
  facilities,	
  small	
  groups	
  of	
  individuals	
  would	
  work	
  in	
  physical	
  proximity	
  yet	
  for	
  different	
  
companies,	
  on	
  different	
  projects,	
  and	
  be	
  otherwise	
  engaged	
  in	
  potentially	
  unrelated	
  work	
  activities.	
  
Note	
  that	
  President	
  Obama	
  just	
  signed	
  into	
  law	
  the	
  Telework	
  Bill	
  HR	
  1722	
  
(http://www.fedsmith.com/article/2628/official-­‐summary-­‐telework-­‐enhancement-­‐act-­‐2010.html),	
  
laying	
  the	
  groundwork	
  in	
  2010	
  for	
  what	
  is	
  to	
  become	
  a	
  mainstream	
  part	
  of	
  our	
  working	
  culture	
  in	
  
2020.	
  

§ Career	
  development	
  courses	
  become	
  a	
  staple	
  at	
  all	
  student	
  levels.	
  Colleges	
  and	
  universities	
  are	
  
beginning	
  to	
  more	
  actively	
  integrate	
  career	
  development	
  and	
  management	
  courses	
  into	
  their	
  core	
  
curricula,	
  understanding	
  that	
  their	
  role	
  in	
  educating	
  students	
  and	
  preparing	
  them	
  for	
  the	
  future	
  must	
  
include	
  a	
  stronger	
  and	
  more	
  dedicated	
  focus	
  on	
  career	
  development.	
  In	
  fact,	
  career	
  professionals	
  who	
  
work	
  in	
  academic	
  settings	
  are	
  also	
  beginning	
  to	
  integrate	
  career	
  training	
  into	
  primary	
  and	
  secondary	
  
schools,	
  realizing	
  that	
  the	
  earlier	
  career	
  intervention	
  begins,	
  the	
  more	
  educated	
  and	
  empowered	
  
individuals	
  will	
  be	
  to	
  pursue	
  their	
  dreams	
  and	
  achieve	
  career	
  excellence.	
  

§ Optimism	
  coaching	
  on	
  the	
  rise.	
  Based	
  on	
  the	
  growing	
  science	
  of	
  “brain	
  coaching”	
  to	
  help	
  people	
  get	
  
out	
  of	
  their	
  own	
  way,	
  optimism	
  coaching	
  is	
  growing	
  in	
  popularity.	
  Similar	
  to	
  recession	
  coaching,	
  
optimism	
  coaching	
  focuses	
  on	
  attitude	
  adjustment	
  and	
  forward	
  momentum	
  despite	
  any	
  personal	
  or	
  
professional	
  obstacles.	
  Using	
  new	
  optimism	
  coaching	
  strategies	
  and	
  techniques,	
  coaches	
  will	
  enable	
  
their	
  clients	
  to	
  let	
  go	
  of	
  the	
  past,	
  focus	
  on	
  the	
  future,	
  and	
  be	
  “in	
  the	
  flow,”	
  all	
  of	
  which	
  are	
  critical	
  to	
  
moving	
  one’s	
  career	
  forward	
  in	
  a	
  positive	
  direction.	
  	
  

§ The	
  influence	
  of	
  career	
  professionals	
  expands.	
  The	
  opportunities	
  to	
  expand	
  the	
  reach	
  and	
  influence	
  
of	
  career	
  professionals	
  are	
  greater	
  than	
  ever	
  and	
  projected	
  to	
  continue	
  increasing	
  over	
  the	
  next	
  
decade.	
  As	
  the	
  number	
  of	
  practitioners	
  increases	
  and	
  their	
  areas	
  of	
  expertise	
  grow,	
  we	
  anticipate	
  that	
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the	
  industry	
  as	
  a	
  whole	
  will	
  exert	
  much	
  greater	
  influence	
  on	
  the	
  world	
  of	
  work,	
  from	
  candidate	
  
screening	
  and	
  selection	
  through	
  hiring,	
  workplace	
  coaching,	
  and	
  lifelong	
  career	
  leadership.	
  	
  

§ Too	
  many	
  people	
  are	
  being	
  left	
  behind.	
  In	
  all	
  too	
  many	
  instances,	
  lower-­‐level	
  workers	
  and	
  people	
  
who	
  live	
  in	
  lower	
  socioeconomic	
  strata	
  are	
  being	
  left	
  behind	
  as	
  new	
  technology	
  continues	
  to	
  expand	
  
into	
  new	
  arenas	
  that	
  we	
  can	
  barely	
  imagine.	
  As	
  the	
  leaders	
  in	
  the	
  careers	
  industry,	
  we	
  must	
  determine	
  
what	
  we	
  can	
  do	
  to	
  reach	
  out	
  and	
  train	
  the	
  more	
  disadvantaged	
  groups	
  in	
  how	
  to	
  find	
  jobs	
  using	
  these	
  
new	
  technologies	
  so	
  we	
  can	
  ameliorate	
  the	
  widening	
  gap	
  between	
  those	
  who	
  are	
  tech-­‐savvy	
  and	
  
those	
  who	
  are	
  not.	
  

§ The	
  mindset	
  of	
  the	
  2020	
  worker	
  evolves.	
  In	
  2020,	
  the	
  world	
  of	
  work	
  will	
  look	
  very	
  different.	
  In	
  
anticipating	
  the	
  concomitant	
  changes	
  in	
  careers	
  and	
  employment,	
  we	
  project	
  accompanying	
  changes	
  
in	
  worker	
  complexion.	
  Workers	
  will	
  be	
  more	
  motivated	
  by	
  doing	
  good	
  than	
  making	
  money.	
  They	
  will	
  
work	
  hard	
  for	
  a	
  few	
  years	
  and	
  then	
  move	
  into	
  something	
  where	
  they	
  can	
  “do	
  good.”	
  Fun	
  and	
  
enjoyment	
  in	
  one’s	
  work	
  life	
  will	
  become	
  a	
  bigger	
  and	
  more	
  central	
  focus	
  as	
  we	
  continue	
  to	
  strive	
  for	
  
the	
  ever-­‐illusive	
  “work-­‐life	
  balance”	
  model.	
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LIST	
  OF	
  FACILITATORS	
  

Special	
  thanks	
  to	
  the	
  following	
  individuals	
  who	
  facilitated	
  individual	
  Global	
  Career	
  Brainstorming	
  Day	
  events.	
  
Their	
  leadership,	
  direction,	
  and	
  contributions	
  were	
  invaluable.	
  
	
  
Kim	
  Batson,	
  CLTMC,	
  CCMC,	
  CPBS,	
  CJSS,	
  CJST,	
  CTC	
  
The	
  CIO	
  Coach	
  
Sammamish,	
  WA	
  	
  
www.cio-­‐coach.com	
  
kim@cio-­‐coach.com	
  
425-­‐836-­‐2910	
  

Daryl	
  Blount,	
  MBA	
  
LDS	
  Employment	
  Resource	
  Services	
  
Tucker,	
  GA	
  	
  
www.ldsjobs.org	
  
blountdk@ldschurch.org	
  
770-­‐493-­‐7423	
  

Carmen	
  Croonquist,	
  MS,	
  CCMC	
  
Career	
  Currency	
  
Hudson,	
  WI	
  	
  
carmen.jean.croonquist@uwrf.edu	
  
651-­‐497-­‐7178	
  

Deb	
  Dib,	
  CPBS,	
  CCMC,	
  CG3C,	
  NCRW,	
  CPRW,	
  CEIP,	
  JCTC,	
  
360	
  Reach	
  Analyst,	
  COIS	
  
Executive	
  Power	
  Brand	
  
Medford,	
  NY	
  	
  
www.executivepowerbrand.com	
  
debdib@executivepowerbrand.com	
  
631-­‐475-­‐8513	
  

Sally	
  Gelardin,	
  NCC,	
  DCC,	
  JCTC,	
  	
  
Job-­‐Loss	
  Recovery	
  Program	
  Counselor,	
  	
  
Career	
  Development	
  Facilitator	
  Instructor	
  
Careerwell	
  
Corte	
  Madera,	
  CA	
  	
  
www.askdrsal.com	
  
www.careerwell.org	
  
www.integralaging.org	
  
sal@gelardin.net	
  
415-­‐312-­‐4294	
  

Beverly	
  Harvey,	
  CPRW,	
  JCTC,	
  CCM,	
  CCMC,	
  MRW,	
  	
  
CPBS,	
  CLTMC	
  
HarveyCareers.com	
  
Pierson,	
  FL	
  	
  
www.harveycareers.com	
  
beverly@harveycareers.com	
  
386-­‐749-­‐3111	
  

Craig	
  Karasin	
  	
  
VentureScope,	
  LLC	
  
Moorestown,	
  NJ	
  	
  
Craig@Karasin.com	
  
856-­‐642-­‐7766	
  

Cindy	
  Kraft,	
  CPBS,	
  COIS,	
  CCMC,	
  CCM,	
  CPRW,	
  JCTC	
  
Executive	
  Essentials	
  
Valrico,	
  FL	
  	
  
www.CFO-­‐Coach.com	
  
Cindy@CFO-­‐Coach.com	
  
813-­‐655-­‐0658	
  

Louise	
  Kursmark,	
  MRW,	
  CPRW,	
  JCTC,	
  CEIP,	
  CCM	
  
Best	
  Impression	
  Career	
  Services,	
  Inc.	
  
Reading,	
  MA	
  	
  
www.yourbestimpression.com	
  
LK@yourbestimpression.com	
  
781-­‐944-­‐2471	
  

Ross	
  Macpherson,	
  MA,	
  CPRW,	
  CPBS	
  
Career	
  Quest	
  
Whitby,	
  Ontario	
  	
  
www.yourcareerquest.com	
  
ross@yourcareerquest.com	
  
905-­‐438-­‐8548	
  

Jan	
  Melnik,	
  BS,	
  MRW,	
  CCM,	
  CPRW	
  
Absolute	
  Advantage	
  
Durham,	
  CT	
  	
  
www.janmelnik.com	
  
CompSPJan@aol.com	
  
860-­‐349-­‐0256	
  

Meg	
  Montford,	
  MCCC,	
  CMF	
  
Abilities	
  Enhanced	
  
Kansas	
  City,	
  MO	
  	
  
www.abilitiesenhanced.com	
  
meg@abilitiesenhanced.com	
  
816-­‐767-­‐1196	
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Gwen	
  Paulson,	
  MA,	
  PCC	
  
Coaching	
  &	
  Consulting	
  LLC	
  
Alexandria,	
  VA	
  	
  
www.coachingandconsultingllc.com	
  
gwen@coachingandconsultingllc.com	
  
703-­‐461-­‐7683	
  

Barbara	
  Safani,	
  MA,	
  ACRW,	
  CERW,	
  NCRW,	
  CPRW,	
  	
  
CCM,	
  ROIS	
  
Career	
  Solvers	
  
New	
  York,	
  NY	
  	
  
www.careersolvers.com	
  
info@careersolvers.com	
  
866-­‐333-­‐1800	
  

Elisabeth	
  Sanders-­‐Park,	
  CJTC,	
  CWDP	
  
WorkNet	
  Solutions	
  
Wilmington,	
  NC	
  	
  
www.worknetsolutions.com	
  
worknetsolutions@gmail.com	
  
910-­‐239-­‐5806	
  

Lisa	
  Switzer,	
  CHRP,	
  CPRW	
  
SwitzerSolutions	
  
Calgary,	
  Alberta	
  	
  
www.switzersolutions.net	
  
lisa@switzersolutions.net	
  
403-­‐923-­‐3293	
  

Susan	
  Britton	
  Whitcomb,	
  PCC,	
  CCMC,	
  CPCC,	
  CPBS,	
  COIS,	
  	
  
MRW,	
  CCM	
  
The	
  Academies,	
  Inc.	
  
Fresno,	
  CA	
  	
  
www.TheAcademies.com	
  
susan@theacademies.com	
  
877-­‐659-­‐3769	
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LIST	
  OF	
  SCRIBES	
  

Thank	
  you	
  to	
  the	
  following	
  individuals	
  for	
  their	
  expert	
  note-­‐taking	
  efforts	
  at	
  each	
  Global	
  Career	
  Brainstorming	
  
Day	
  event.	
  Without	
  their	
  notes,	
  we	
  would	
  have	
  had	
  nothing	
  to	
  publish	
  and	
  share	
  with	
  our	
  colleagues	
  and	
  the	
  
global	
  workforce.	
  
	
  
Kimberly	
  Bess	
  
Hercules,	
  CA	
  	
  
kimberlytbess@gmail.com	
  
510-­‐390-­‐0841	
  

Nancy	
  Branton,	
  MA,	
  PCC	
  
Workplace	
  Coach	
  Institute,	
  Inc.	
  
Woodbury,	
  MN	
  	
  
www.workplacecoachinstitute.com	
  
nancy@workplacecoachinstitute.com	
  
651-­‐459-­‐0528	
  

Loribeth	
  Dalton	
  
Waldron	
  &	
  Co.	
  
SeaTac,	
  WA	
  	
  
loribeth@ltdalton.com	
  
206-­‐669-­‐4840	
  

Wendy	
  Gelberg,	
  JCTC,	
  CEIP	
  
Gentle	
  Job	
  Search	
  /	
  Advantage	
  Resumes	
  
Needham,	
  MA	
  	
  
www.gentlejobsearch.com	
  
wendy@gentlejobsearch.com	
  
781-­‐444-­‐0778	
  

Vickie	
  Hadge	
  
Tolland,	
  CT	
  	
  
www.virtuallydonebyvickie.com	
  
vickie@virtuallydonebyvickie.com	
  
860-­‐870-­‐4777	
  

Sue	
  Kaiden,	
  MBA	
  
CareerEdge,	
  LLC	
  
Media,	
  PA	
  	
  
www.careeredge.us	
  
suek@careeredge.us	
  
484-­‐442-­‐8506	
  

Wanda	
  Kiser,	
  MBA,	
  ACRW,	
  CPRW,	
  CPCC,	
  CEIP	
  
Advantage	
  Career	
  Services,	
  Inc.	
  
Atlanta,	
  GA	
  	
  
www.advantagecareerservices.net	
  
resumeinfo@advantagecareerservices.net	
  
877-­‐314-­‐8872	
  

Anne	
  Kern	
  
ReachHire	
  Resume	
  Service	
  
Atco,	
  NJ	
  	
  
www.reachhire.org	
  
reachhire@yahoo.com	
  
856-­‐261-­‐1097	
  

Eric	
  Kramer,	
  Licensed	
  Psychologist	
  
Innovative	
  Career	
  Services	
  
Norristown,	
  PA	
  	
  
epkramer@gmail.com	
  
610-­‐624-­‐1953	
  

Bryan	
  Lubic,	
  MA,	
  CCMC	
  
SDSU	
  Graduate	
  Business	
  Career	
  Management	
  Center	
  
San	
  Diego,	
  CA	
  	
  
www.sdsu.edu/graduatebusinesscmc	
  
blubic@mail.sdsu.edu	
  
650-­‐427-­‐9265	
  

Nicole	
  Miller	
  	
  
University	
  of	
  Ottawa	
  
Ottawa,	
  Ontario	
  	
  
nmiller@uottawa.ca	
  
613-­‐562-­‐5800	
  ext	
  3863	
  

Damon	
  Montal	
  	
  
The	
  Ayers	
  Group	
  
New	
  York,	
  NY	
  
damon.montal@ayers.com	
  
212-­‐889-­‐7788	
  

Debra	
  O’Reilly,	
  CPRW,	
  CEIP,	
  JCTC,	
  CFRWC	
  
A	
  First	
  Impression	
  Resume	
  Service	
  
Brandon,	
  FL	
  	
  
www.ResumeWriter.com	
  
debra@resumewriter.com	
  
813-­‐651-­‐0408	
  

Don	
  Orlando,	
  MBA,	
  CPRW,	
  JCTC,	
  CCM,	
  CCMC,	
  CJSS	
  
The	
  McLean	
  Group	
  
Montgomery,	
  AL	
  	
  
dorlando@yourexecutivecareercoach.com	
  
334-­‐264-­‐2020	
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Sharon	
  Schroer,	
  CFJST	
  
Lothian,	
  MD	
  	
  
smschroer@verizon.net	
  
703-­‐283-­‐7323	
  

Alan	
  Silberberg	
  
New	
  York,	
  NY	
  	
  
alan.silberberg@ayers.com	
  
212-­‐726-­‐6609	
  

Beth	
  Stefani,	
  MBA,	
  Ed.M.,	
  CPRW,	
  JCTC	
  
Inspire	
  Careers,	
  Inc.	
  
Hamburg,	
  NY	
  	
  
www.inspirecareers.com	
  
beth@inspirecareers.com	
  
716-­‐649-­‐0094	
  

Adrienne	
  Tom,	
  CPRW	
  
Career	
  Impressions	
  
Calgary,	
  Alberta	
  	
  
www.careerimpressions.ca	
  
info@careerimpressions.ca	
  
403-­‐813-­‐1624	
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LIST	
  OF	
  PARTICIPANTS/CONTRIBUTORS	
  

Georgia	
  Adamson,	
  MRW,	
  ACRW,	
  CPRW,	
  CCM,	
  CEIP,	
  
JCTC	
  
A	
  Successful	
  Career	
  
San	
  Jose,	
  CA	
  	
  
www.ablueribbonresume.com	
  
success@ablueribbonresume.com	
  
408-­‐244-­‐6401	
  

James	
  Alexander,	
  CEO	
  
Vizibility	
  Inc.	
  
New	
  York,	
  NY	
  	
  
www.vizibility.com	
  
info@vizibility.com	
  
212-­‐380-­‐3400	
  

Cathy	
  Alfandre,	
  CCMC,	
  MRW	
  
Catherine	
  A.	
  Alfandre,	
  LLC	
  
Easton,	
  CT	
  	
  
www.cathyalfandre.com	
  
calfandre@earthlink.net	
  
203-­‐445-­‐7906	
  

Renee	
  Alfieri,	
  CEC,	
  CEIP,	
  CWDP,	
  CMF,	
  CPRW,	
  GCDF,	
  HCS,	
  
PCC,	
  PCM	
  
Empowering	
  Inquiry	
  
Massapequa,	
  NY	
  	
  
www.empoweringinquiry.com	
  
Alfieri718@aol.com	
  
516-­‐509-­‐8658	
  

Lynn	
  Allen,	
  MBA	
  
Impact	
  Writing	
  and	
  Editing	
  
Denver,	
  CO	
  	
  
impactwriting@earthlink.net	
  
970-­‐485-­‐1304	
  

Cori	
  Ashworth,	
  M.Ed.	
  
Career	
  Continuum	
  
Amherst,	
  MA	
  	
  
www.careercontinuum.com	
  
cori@careercontinuum.com	
  
413-­‐548-­‐9669	
  

Paula	
  Asinof,	
  CCM,	
  NLPC,	
  Wharton	
  MBA	
  
Yellow	
  Brick	
  Path	
  
Dallas,	
  TX	
  	
  
www.yellowbrickpath.com	
  
pasinof@asinof.com	
  
214-­‐526-­‐8690	
  

Mark	
  Bartz,	
  ACRW	
  
Hiring	
  Leaders	
  
Lakeland,	
  FL	
  	
  
www.WhatTheHeckDoIDo.com	
  
mark@hiringleaders.com	
  
863-­‐248-­‐6105	
  

Kim	
  Batson,	
  CLTMC,	
  CCMC,	
  CPBS,	
  CJSS,	
  CJST,	
  CTC	
  
The	
  CIO	
  Coach	
  
Sammamish,	
  WA	
  	
  
www.cio-­‐coach.com	
  
kim@cio-­‐coach.com	
  
425-­‐836-­‐2910	
  

Lorraine	
  Beaman,	
  ACRW	
  
JLB	
  Career	
  Consulting	
  
Davis,	
  CA	
  	
  
jlbcareers@sbcglobal.net	
  
530-­‐219-­‐9651	
  

Donna	
  Beestman	
  
Career	
  Success	
  Strategies,	
  LLC	
  
Madison,	
  WI	
  	
  
www.CareerSuccessStrategies.com	
  
donna.beestman@tds.net	
  
608-­‐831-­‐5226	
  

Lynn	
  Berger,	
  MA,	
  Ed.M.,	
  NCC,	
  LMHC	
  
New	
  York,	
  NY	
  	
  
www.lynnberger.com	
  
lynn@lynnberger.com	
  
212-­‐289-­‐5197	
  

Marian	
  Bernard,	
  CPRW,	
  JCTC,	
  CEIP,	
  CJSS	
  
The	
  Regency	
  Group	
  
Aurora,	
  ON	
  	
  
www.resumeexpert.ca	
  
marian@neptune.on.ca	
  
905-­‐841-­‐7120	
  

Kimberly	
  Bess	
  
Hercules,	
  CA	
  	
  
kimberlytbess@gmail.com	
  
510-­‐390-­‐0841	
  

Daryl	
  Blount,	
  MBA	
  
LDS	
  Employment	
  Resource	
  Services	
  
Tucker,	
  GA	
  	
  
www.ldsjobs.org	
  
blountdk@ldschurch.org	
  
770-­‐493-­‐7423	
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Nancy	
  Branton,	
  MA,	
  PCC	
  
Workplace	
  Coach	
  Institute,	
  Inc.	
  
Woodbury,	
  MN	
  	
  
www.workplacecoachinstitute.com	
  
nancy@workplacecoachinstitute.com	
  
651-­‐459-­‐0528	
  

Deborah	
  Burkholder	
  	
  
Appia	
  
Methuen,	
  MA	
  	
  
www.getappia.com	
  
deborah@getappia.com	
  
617-­‐302-­‐7742	
  

Diane	
  Hudson	
  Burns,	
  CPRW,	
  CPCC,	
  CCM,	
  CCMC,	
  FJSTC,	
  
JCTC,	
  CEIP	
  
Career	
  Marketing	
  Techniques	
  
Boise,	
  ID	
  	
  
www.polishedresumes.com	
  
dianecprw@aol.com	
  
208-­‐323-­‐9636	
  

Donald	
  Burns,	
  ACRW,	
  CJSS	
  
Rego	
  Park,	
  NY	
  	
  
www.smartcareermoves.com	
  
dburns1@donaldburns.com	
  
917-­‐519-­‐0487	
  

Randi	
  Bussin,	
  CCMC,	
  CPBS,	
  COIS,	
  MBA,	
  Certified	
  Reach	
  
Keynote	
  Presenter	
  
Aspire!	
  Fulfilling	
  career	
  ambitions	
  
Belmont,	
  MA	
  	
  
www.aspireforsuccess.com	
  
rbussin@aspireforsuccess.com	
  
617-­‐489-­‐7738	
  

Jack	
  Chapman	
  
Lucrative	
  Careers,	
  Inc.	
  
Wilmette,	
  IL	
  	
  
jkchapman@aol.com	
  
847-­‐251-­‐4727	
  

Susan	
  Chritton,	
  MCC,	
  PCC,	
  NCCC,	
  NCC,	
  GCDF,	
  CMF,	
  DCC	
  
Pathways—Career	
  &	
  Life	
  Strategies	
  
Lafayette,	
  CA	
  	
  
www.pathwayscareers.com	
  
susan@pathwayscareers.com	
  
925-­‐946-­‐9988	
  

Stephanie	
  Clark,	
  BA,	
  Certified	
  Resume,	
  Interview	
  &	
  
Career	
  Strategist	
  (CPC)	
  
New	
  Leaf	
  Resumes	
  
Mount	
  Forest,	
  ON	
  	
  
www.newleafresumes.com	
  
newleafresumes@gmail.com	
  
855-­‐550-­‐5627	
  	
  

Nancy	
  Collamer,	
  MS,	
  Career	
  Development	
  
Collamer	
  Career	
  Consulting	
  
Old	
  Greenwich,	
  CT	
  	
  
www.MyLifestyleCareer.com	
  
ncollamer@aol.com	
  
203-­‐698-­‐3160	
  

Julia	
  Cordray,	
  B.COMM	
  Marketing	
  
Career	
  Fox,	
  Inc.	
  
Calgary,	
  Alberta	
  	
  
www.mycareerfox.com	
  
julia@mycareerfox.com	
  
403-­‐984-­‐4432	
  

Elizabeth	
  Craig,	
  MBA,	
  MCDP,	
  CCM,	
  GCDF,	
  DCF,	
  CFP	
  
ELC	
  Global	
  
Eden	
  Prairie,	
  MN	
  	
  
www.elcglobal.com	
  
Elizabeth@elcglobal.com	
  
952-­‐944-­‐1759	
  

Pat	
  Criscito,	
  CPRW	
  
ProType,	
  Ltd.	
  
Colorado	
  Springs,	
  CO	
  	
  
www.protypeltd.com	
  
pat@protypeltd.com	
  
719-­‐592-­‐1999	
  

Carmen	
  Croonquist,	
  MS,	
  CCMC	
  
Career	
  Currency	
  
Hudson,	
  WI	
  	
  
carmen.jean.croonquist@uwrf.edu	
  
651-­‐497-­‐7178	
  

Jean	
  Cummings	
  CPRW,	
  CPBS,	
  CEIP	
  
A	
  Resume	
  For	
  Today	
  
Concord,	
  MA	
  	
  
www.aresumefortoday.com	
  
jc@yesresumes.com	
  
978-­‐254-­‐5492	
  

Loribeth	
  Dalton	
  
Waldron	
  &	
  Co.	
  
SeaTac,	
  WA	
  	
  
loribeth@ltdalton.com	
  
206-­‐669-­‐4840	
  

Mimi	
  Darmstadter,	
  MA,	
  ACC	
  
My	
  Life’s	
  Work	
  Coaching	
  and	
  Consulting	
  
Bethesda,	
  MD	
  	
  
www.mylifesworkcoaching.com	
  
www.workingmamagroup.com	
  
mimi@mylifesworkcoaching.com	
  
301-­‐727-­‐6487	
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Selena	
  Dehne	
  
JIST	
  Publishing	
  
Indianapolis,	
  IN	
  	
  
www.jist.com	
  
sdehne@jist.com	
  
574-­‐540-­‐9154	
  

Deb	
  Dib,	
  CPBS,	
  CCMC,	
  CG3C,	
  NCRW,	
  CPRW,	
  CEIP,	
  JCTC,	
  
360	
  Reach	
  Analyst,	
  COIS	
  
Executive	
  Power	
  Brand	
  
Medford,	
  NY	
  	
  
www.executivepowerbrand.com	
  
debdib@executivepowerbrand.com	
  
631-­‐475-­‐8513	
  

Ed	
  Duda,	
  Career	
  Counselor	
  
Workforce	
  Development,	
  Inc.	
  
Rochester,	
  MN	
  	
  
www.workforcedevelopmentinc.org	
  
eduda@wfdi.ws	
  
507-­‐292-­‐5157	
  

Michelle	
  Dumas,	
  NCRW,	
  CPBS,	
  CCM,	
  CPRW,	
  JCTC,	
  CEIP	
  
Distinctive	
  Career	
  Services,	
  LLC	
  
Somersworth,	
  NH	
  	
  
www.distinctiveweb.com	
  
www.100kcareermarketing.com	
  
mdumas@distinctiveweb.com	
  
800-­‐644-­‐9694	
  

Debbie	
  Ellis,	
  MRW,	
  CPRW	
  
Phoenix	
  Career	
  Group	
  
Houston,	
  TX	
  	
  
www.phoenixcareergroup.com	
  
ellis@phoenixcareergroup.com	
  
281-­‐458-­‐5040	
  

Janet	
  Fagan,	
  M.Ed.,	
  ACC,	
  JCTC	
  
Fagan	
  Coaching	
  
Sedona,	
  AZ	
  	
  
fagancoach@aol.com	
  
928-­‐203-­‐4816	
  

Eleanor	
  Farmer,	
  CCMC	
  
Be	
  Ready	
  Resumes,	
  LLC	
  
Cherry	
  Hill,	
  NJ	
  	
  
efarmer@bereadyresumes.com	
  
856-­‐382-­‐0697	
  

Karen	
  Findlay,	
  MS	
  Vocational	
  Education	
  
LDS	
  Employment	
  Resource	
  Services	
  
Tucker,	
  GA	
  	
  
www.ldsjobs.org	
  
findlaykj@ldschurch.org	
  
770-­‐493-­‐7423	
  

Jane	
  Finkle,	
  NCC,	
  MCDP	
  
Career	
  Visions	
  
Philadelphia,	
  PA	
  	
  
www.careervisions.cc	
  
janefinkle@yahoo.com	
  
215-­‐564-­‐5277	
  

Carrie	
  Fox,	
  CHRP	
  
SwitzerSolutions	
  
Alberta	
  
clfox@shaw.ca	
  
780-­‐932-­‐5213	
  

Julianne	
  Franke,	
  ACRW,	
  MRW,	
  CPRW,	
  CCMC	
  
Breakthrough	
  Connections	
  
Lawrenceville,	
  GA	
  	
  
www.breakthroughconnections.com	
  
jfranke1@bellsouth.net	
  
770-­‐381-­‐0876	
  

Lisa	
  Fraser,	
  CHRP	
  
Strad	
  Energy	
  Services	
  
Calgary,	
  AB	
  	
  
www.stradenergy.com	
  
lfraser@stradenergy.com	
  
403-­‐775-­‐9217	
  

Judy	
  Friedler,	
  NCRW,	
  JCTC	
  
CareerPro	
  International	
  
Mississauga,	
  ON	
  	
  
www.rezcoach.com	
  
judy@rezcoach.com	
  
877-­‐889-­‐0094	
  

Kathy	
  Gause,	
  PCC	
  
Tidewater	
  Community	
  College,	
  Chesapeake,	
  VA	
  
Virginia	
  Beach,	
  VA	
  	
  
www.gausegroup.com	
  
kmg210@email.vccs.edu	
  
571-­‐423-­‐9565	
  

Carla	
  Gauthier,	
  MBA,	
  CPRW	
  
Inspire	
  Careers,	
  Inc.	
  
Hamburg,	
  NY	
  	
  
www.inspirecareers.com	
  
carla@inspirecareers.com	
  
724-­‐941-­‐7151	
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Sally	
  Gelardin,	
  NCC,	
  DCC,	
  JCTC,	
  	
  
Job-­‐Loss	
  Recovery	
  Program	
  Counselor,	
  	
  
Career	
  Development	
  Facilitator	
  Instructor	
  
Careerwell	
  
Corte	
  Madera,	
  CA	
  	
  
www.askdrsal.com	
  
www.careerwell.org	
  
www.integralaging.org	
  
sal@gelardin.net	
  
415-­‐312-­‐4294	
  

Wendy	
  Gelberg,	
  JCTC,	
  CEIP	
  
Gentle	
  Job	
  Search	
  /	
  Advantage	
  Resumes	
  
Needham,	
  MA	
  	
  
www.gentlejobsearch.com	
  
wendy@gentlejobsearch.com	
  
781-­‐444-­‐0778	
  

Lois	
  Gilbert	
  
The	
  Word*Smith	
  
Freehold,	
  NJ	
  	
  
www.theresumewordsmith.com	
  
elemgi@verizon.net	
  
732-­‐462-­‐4808	
  

Karen	
  Girard,	
  CCDP	
  
Girard	
  &	
  Partners	
  
Calgary,	
  Alberta	
  	
  
www.careerplanningforstudents.com	
  
www.karengirard.ca	
  
karen@karengirard.ca	
  
403-­‐547-­‐4668	
  

Don	
  Goodman,	
  CPRW,	
  CCMC,	
  CJSS	
  
About	
  Jobs	
  
N.	
  Caldwell,	
  NJ	
  	
  
www.GotTheJob.com	
  
dgoodman@GotTheJob.com	
  
800-­‐909-­‐0109	
  

Shannon	
  Goodwin,	
  MA,	
  CUG	
  
Rise	
  and	
  Shine	
  Consulting	
  
E.	
  Stroudsburg,	
  PA	
  	
  
www.riseandshineconsulting.com	
  
sgoodwin@riseandshineconsulting.com	
  
201-­‐572-­‐9755	
  

Lynn	
  Green,	
  MA	
  
Brand-­‐You	
  Resumes	
  
Akron,	
  OH	
  	
  
under	
  construction	
  
lgreen515@gmail.com	
  
330-­‐329-­‐2269	
  

Kera	
  Greene,	
  M.Ed.,	
  Cert.	
  NLP	
  
Kera	
  Greene	
  M.Ed.	
  
New	
  York,	
  NY	
  	
  
www.keragreenecareers.com	
  
KeraGr@gmail.com	
  
646-­‐344-­‐1243	
  

Bill	
  Gregory	
  
Work	
  Finding	
  
Kirkland,	
  WA	
  	
  
www.WorkFinding.com	
  
billgreg@yahoo.com	
  
425-­‐533-­‐4860	
  

Amy	
  Gubser,	
  MS,	
  BS	
  
Careerlaunch	
  
Elkhorn,	
  NE	
  	
  
www.careerlaunchusa.com	
  
amy@careerlaunchusa.com	
  
402-­‐289-­‐0404	
  

Vickie	
  Hadge	
  
Tolland,	
  CT	
  	
  
www.virtuallydonebyvickie.com	
  
vickie@virtuallydonebyvickie.com	
  
860-­‐870-­‐4777	
  

Lucy	
  Hale,	
  GCDF,	
  GCDF	
  Instructor,	
  GCDF	
  Distance	
  
Instructor,	
  MCDP:NCDA,	
  CCDC,	
  CJSC,	
  CFGD,	
  Ed.S,	
  
Kaufman	
  Foundation	
  Certified	
  Entrepreneurship	
  
Instructor,	
  Certified	
  Suicide	
  Prevention	
  Instructor	
  
Georgia	
  Northwestern	
  Technical	
  College	
  
Rome,	
  GA	
  	
  
lhale@gntc.edu	
  
706-­‐295-­‐6840	
  

Lori	
  Cates	
  Hand	
  
JIST	
  Publishing	
  
Indianapolis,	
  IN	
  	
  
www.jist.com	
  
lcates@jist.com	
  
317-­‐613-­‐4214	
  

Jeanne	
  Hanks,	
  CPRW	
  
Virtual-­‐Career-­‐Guides,	
  LLC	
  
Dublin,	
  OH	
  	
  
Pottjm@aol.com	
  
614-­‐425-­‐2790	
  

Joyce	
  Harold,	
  CPRW	
  
Resumes	
  By	
  Joyce	
  
Atlanta,	
  GA	
  	
  
www.resumesbyjoyce.com	
  
info@resumesbyjoyce.com	
  
404-­‐790-­‐4883	
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Jennifer	
  Hay,	
  ACRW,	
  CPRW,	
  CRS+IT	
  
IT	
  Resume	
  Service	
  
Kirkland,	
  WA	
  	
  
www.ITresumeservice.com	
  
jhay@ITresumeservice.com	
  
425-­‐442-­‐3706	
  

Mary	
  E.	
  Hayward,	
  M.Ed.,	
  CPRW,	
  JCTC,	
  MPMBTI	
  
SIT	
  Graduate	
  Institute	
  
Brattleboro,	
  VT	
  	
  
www.gethiredresumes.com	
  
mary.hayward@sit.edu	
  
802-­‐258-­‐3396	
  

Sonja	
  Henning,	
  BA	
  
Toombs	
  Inc	
  
Edmonton,	
  Alberta	
  
www.toombsinc.om	
  
sonja.henning@toombsinc.com	
  
780-­‐424-­‐4700	
  

Cindy	
  Hinderks	
  	
  
MN	
  WorkForce	
  Center	
  
Woodbury,	
  MN	
  	
  
cindy.hinderks@co.washington.mn.us	
  
651-­‐275-­‐8681	
  

Mark	
  Hovind	
  	
  
Auburn,	
  WA	
  
www.JobBait.com	
  
Mark@JobBait.com	
  
253-­‐333-­‐0633	
  

Courtney	
  Hughey	
  
Virginia	
  College	
  in	
  Greenville	
  
Greenville,	
  SC	
  	
  
www.vc.edu	
  
courtney.hughey@vc.edu	
  
864-­‐679-­‐4900	
  

Kristen	
  Jacoway,	
  CPBS,	
  CRC,	
  CCC,	
  CPRW,	
  CEIP,	
  COIS	
  
Career	
  Design	
  Coach	
  
Auburn,	
  AL	
  	
  
www.careerdesigncoach.com	
  
Kristen@careerdesigncoach.com	
  
334-­‐610-­‐0105	
  

La-­‐Dana	
  Renee	
  Jenkins,	
  MA,	
  Career	
  Development	
  
Career	
  Calling	
  LLC	
  
Staten	
  Island,	
  NY	
  	
  
www.lrjconsulting.net	
  
info@careercalling.net	
  
718-­‐448-­‐5825	
  

Vaneese	
  Johnson,	
  CCC	
  
On	
  the	
  Move	
  Careers	
  
Pinole,	
  CA	
  	
  
www.otmcareers.com	
  
Vaneese@otmcareers.com	
  
415-­‐378-­‐8707	
  

Stacy	
  Jorgenson,	
  Associate	
  Director	
  of	
  Career	
  Services	
  
DeVry	
  University	
  
Andover,	
  MN	
  	
  
sjorgenson@devry.edu	
  
952-­‐838-­‐1869	
  

Beverly	
  Harvey,	
  CPRW,	
  JCTC,	
  CCM,	
  CCMC,	
  MRW,	
  	
  
CPBS,	
  CLTMC	
  
HarveyCareers.com	
  
Pierson,	
  FL	
  	
  
www.harveycareers.com	
  
beverly@harveycareers.com	
  
386-­‐749-­‐3111	
  

Sue	
  Kaiden,	
  MBA	
  
CareerEdge,	
  LLC	
  
Media,	
  PA	
  	
  
www.careeredge.us	
  
suek@careeredge.us	
  
484-­‐442-­‐8506	
  

Craig	
  Karasin	
  	
  
VentureScope,	
  LLC	
  
Moorestown,	
  NJ	
  	
  
Craig@Karasin.com	
  
856-­‐642-­‐7766	
  

Gladys	
  Kartin,	
  MBTI	
  Certified	
  
Gladys	
  Kartin	
  Career	
  Strategies	
  and	
  Coaching	
  
New	
  York,	
  NY	
  	
  
www.gladyskartin.com	
  
gladys@gladyskartin.com	
  
646-­‐918-­‐4833	
  

Fran	
  Kelley,	
  MA,	
  CPRW,	
  SPHR,	
  JCTC	
  
The	
  Resume	
  Works	
  
Waldwick,	
  NJ	
  	
  
www.careermuse.com	
  
FranKelley@optimum.net	
  
201-­‐670-­‐9643	
  

Cary	
  Kelly	
  	
  
Cary	
  Gray	
  Kelly,	
  LLC	
  
Alexandria,	
  VA	
  	
  
www.carygraykelly.com	
  
cary@carygraykelly.com	
  
703-­‐224-­‐8918	
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Susan	
  Kelly-­‐Easton,	
  CPBS,	
  COIS	
  
Competitive	
  Edge	
  Career	
  Services	
  
Prince	
  George,	
  British	
  Columbia	
  	
  
www.careervisibilitycoach.com	
  
seaston@cecs.ca	
  
250-­‐964-­‐1138	
  

Pat	
  Kendall,	
  NCRW	
  
Advanced	
  Resume	
  Concepts	
  
Tigard,	
  OR	
  	
  
www.reslady.com	
  
reslady@aol.com	
  
503-­‐213-­‐6022	
  

Anne	
  Kern	
  
ReachHire	
  Resume	
  Service	
  
Atco,	
  NJ	
  	
  
www.reachhire.org	
  
reachhire@yahoo.com	
  
856-­‐261-­‐1097	
  

Cindy	
  King,	
  JCTC,	
  CEIP,	
  CJST,	
  CCMC	
  
Career	
  Strategies	
  
Sunnyvale,	
  CA	
  	
  
www.careerstrategies.biz	
  
careerstrategies@gmail.com	
  
408-­‐733-­‐5163	
  

Wanda	
  Kiser,	
  MBA,	
  ACRW,	
  CPRW,	
  CPCC,	
  CEIP	
  
Advantage	
  Career	
  Services,	
  Inc.	
  
Atlanta,	
  GA	
  
www.advantagecareerservices.net	
  
resumeinfo@advantagecareerservices.net	
  
877-­‐314-­‐8872	
  

Jeanne	
  Knight	
  	
  
Career	
  and	
  Job	
  Search	
  Coach	
  
Tyngsboro,	
  MA	
  	
  
www.careerdesigns.biz	
  
jeanne@careerdesigns.biz	
  
617-­‐968-­‐7747	
  

Ginger	
  Korljan,	
  M.Ed.,	
  CCMC,	
  NCRW	
  
Take	
  Charge	
  Coaching	
  
Phoenix,	
  AZ	
  
www.takechargecoaching.com	
  
ginger@takechargecoaching.com	
  
602-­‐577-­‐9306	
  

Cindy	
  Kraft,	
  CPBS,	
  COIS,	
  CCMC,	
  CCM,	
  CPRW,	
  JCTC	
  
Executive	
  Essentials	
  
Valrico,	
  FL	
  	
  
www.CFO-­‐Coach.com	
  
Cindy@CFO-­‐Coach.com	
  
813-­‐655-­‐0658	
  

Eric	
  Kramer,	
  Licensed	
  Psychologist	
  
Innovative	
  Career	
  Services	
  
Norristown,	
  PA	
  	
  
epkramer@gmail.com	
  
610-­‐624-­‐1953	
  

Louise	
  Kursmark,	
  MRW,	
  CPRW,	
  JCTC,	
  CEIP,	
  CCM	
  
Best	
  Impression	
  Career	
  Services,	
  Inc.	
  
Reading,	
  MA	
  	
  
www.yourbestimpression.com	
  
LK@yourbestimpression.com	
  
781-­‐944-­‐2471	
  

Stephanie	
  Legatos,	
  MS,	
  CPRW	
  
Be	
  Well	
  Partners	
  
Topsfield,	
  MA	
  	
  
www.bewellpartners.com	
  
bewellpartners@verizon.net	
  
978-­‐887-­‐0070	
  

Linsey	
  Levine,	
  MS,	
  Career	
  Development,	
  LMHC	
  
CareerCounsel	
  
Ossining,	
  NY	
  	
  
www.linseylevine.com	
  
LinZlev@aol.com	
  
914-­‐923-­‐9233	
  

Abigail	
  Locke,	
  MRW,	
  ACRW,	
  NCRW,	
  CPBS,	
  CCMC,	
  CJSS	
  
Premier	
  Writing	
  Solutions	
  
Edmonds,	
  WA	
  	
  
www.premierwriting.com	
  
alocke@premierwriting.com	
  
425-­‐608-­‐7200	
  

Bryan	
  Lubic,	
  MA,	
  CCMC	
  
SDSU	
  Graduate	
  Business	
  Career	
  Management	
  Center	
  
San	
  Diego,	
  CA	
  	
  
www.sdsu.edu/graduatebusinesscmc	
  
blubic@mail.sdsu.edu	
  
650-­‐427-­‐9265	
  

Ross	
  Macpherson,	
  MA,	
  CPRW,	
  CPBS	
  
Career	
  Quest	
  
Whitby,	
  Ontario	
  	
  
www.yourcareerquest.com	
  
ross@yourcareerquest.com	
  
905-­‐438-­‐8548	
  

Joy	
  Maguire-­‐Dooley,	
  MS	
  CADC	
  
Career	
  Partners3	
  
Naperville,	
  IL	
  	
  
CareerPartners3	
  
joy@lisletownship.com	
  
630-­‐730-­‐5591	
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Murray	
  Mann,	
  CCM,	
  CPBS,	
  COIS	
  
Global	
  Diversity	
  Solutions	
  Group,	
  LLC	
  
Chicago,	
  IL	
  	
  
www.globaldiversitysolutions.com	
  
murray@globaldiversitysolutions.com	
  
312-­‐404-­‐3108	
  

Jane	
  McHale,	
  MA	
  
Jane	
  McHale	
  –	
  Career	
  Services	
  
President	
  –	
  ACPI	
  New	
  England	
  
Boston,	
  MA	
  	
  
www.janemchale.com	
  
janemchale@aol.com	
  
617-­‐797-­‐1859	
  

Sally	
  McIntosh,	
  NCRW,	
  JCTC	
  
Advantage	
  Resumes	
  in	
  St.	
  Louis	
  
St.	
  Louis,	
  MO	
  	
  
www.reswriter.com	
  
sally@reswriter.com	
  
314-­‐993-­‐5400	
  

Karen	
  McMahan,	
  CPBA,	
  JCTC	
  
Do-­‐It-­‐Write,	
  Inc.	
  
Durham,	
  NC	
  	
  
www.do-­‐it-­‐write.com	
  
kemcmahan@aol.com	
  
919-­‐806-­‐4690	
  

Jan	
  Melnik,	
  BS,	
  MRW,	
  CCM,	
  CPRW	
  
Absolute	
  Advantage	
  
Durham,	
  CT	
  	
  
www.janmelnik.com	
  
CompSPJan@aol.com	
  
860-­‐349-­‐0256	
  

Nicole	
  Miller	
  	
  
University	
  of	
  Ottawa	
  
Ottawa,	
  Ontario	
  	
  
nmiller@uottawa.ca	
  
613-­‐562-­‐5800	
  ext	
  3863	
  

Wayne	
  Mitchell,	
  CCMC,	
  CJSS	
  
Cabot	
  Consultants	
  
Dallas,	
  TX	
  	
  
www.cabotinc.com	
  
wayne.mitchell@cabotinc.com	
  
972-­‐278-­‐1044	
  

Kim	
  Mohiuddin,	
  NCRW	
  
Movin’	
  On	
  Up	
  Resumes	
  
San	
  Diego,	
  CA	
  	
  
www.movinonupresumes.com	
  
movinonupresumes@gmail.com	
  
619-­‐400-­‐972	
  

Damon	
  Montal	
  	
  
The	
  Ayers	
  Group	
  
New	
  York,	
  NY	
  	
  
damon.montal@ayers.com	
  
212-­‐889-­‐7788	
  

Meg	
  Montford,	
  MCCC,	
  CMF	
  
Abilities	
  Enhanced	
  
Kansas	
  City,	
  MO	
  	
  
www.abilitiesenhanced.com	
  
meg@abilitiesenhanced.com	
  
816-­‐767-­‐1196	
  

Phyllis	
  Mufson	
  	
  
Catalyst	
  for	
  Growth	
  
Philadelphia,	
  PA	
  	
  
www.PhyllisMufson.com	
  
pmufson@comcast.net	
  
215-­‐545-­‐7259	
  

Christine	
  Muncy,	
  GCDF,	
  M.Ed.	
  	
  
American	
  Public	
  University	
  System	
  
Charles	
  Town,	
  WV	
  	
  
www.apus.edu	
  
cmuncy@apus.edu	
  
703-­‐334-­‐3879	
  

Joanie	
  Natalizio,	
  MS,	
  JCTC	
  
Defero	
  Business	
  Coaching	
  
Minneapolis,	
  MN	
  	
  
www.deferocoaching.com	
  
joanie@deferocoaching.com	
  
952-­‐495-­‐8005	
  

Lacy	
  Nelson,	
  CMP,	
  ACC,	
  CLC	
  
now2planB	
  
Brentwood,	
  TN	
  	
  
http://now2planb.typepad.com/	
  
LNcoach@mac.com	
  
615-­‐416-­‐2288	
  

Sheryl	
  Nelson,	
  NCC,	
  NCCC,	
  Certified	
  Retirement	
  Coach,	
  
PPC,	
  M.A.	
  Career	
  Development,	
  M.E.	
  Counseling	
  &	
  
Guidance	
  
Nelson	
  Career	
  Services	
  
Novato,	
  CA	
  	
  
sheryl@nelsoncareer.com	
  
415-­‐899-­‐9667	
  

Debra	
  O’Reilly,	
  CPRW,	
  CEIP,	
  JCTC,	
  CFRWC	
  
A	
  First	
  Impression	
  Resume	
  Service	
  
Brandon,	
  FL	
  	
  
www.ResumeWriter.com	
  
debra@resumewriter.com	
  
813-­‐651-­‐0408	
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Don	
  Orlando,	
  MBA,	
  CPRW,	
  JCTC,	
  CCM,	
  CCMC,	
  CJSS	
  
The	
  McLean	
  Group	
  
Montgomery,	
  AL	
  	
  
dorlando@yourexecutivecareercoach.com	
  
334-­‐264-­‐2020	
  

Gwen	
  Paulson,	
  MA	
  PCC	
  
Coaching	
  &	
  Consulting	
  LLC	
  
Alexandria,	
  VA	
  	
  
www.coachingandconsultingllc.com	
  
gwen@coachingandconsultingllc.com	
  
703-­‐461-­‐7683	
  

Al	
  Perry,	
  Certified	
  Career	
  Transition	
  Consultant	
  
The	
  Ayers	
  Group	
  
Norwalk,	
  CT	
  	
  
www.ayers.com	
  
al.perry@ayers.com	
  
203-­‐354-­‐6605	
  

Cecile	
  Peterkin	
  	
  
Cosmic	
  Coaching	
  Centre	
  
Toronto,	
  Ontario	
  	
  
www.cosmiccoachingcentre.com	
  
cecile@cosmiccoachingcentre.com	
  
416-­‐782-­‐5001	
  

Loretta	
  Peters,	
  MRW	
  
Enterprising	
  Careers,	
  LLC	
  
Vernon,	
  CT	
  	
  
www.enterprisingcareers.com	
  
lpeters@enterprisingcareers.com	
  
860-­‐463-­‐1165	
  

Ona	
  Pradhan	
  
Washington	
  Co.	
  WFC	
  
Woodbury,	
  MN	
  	
  
ona.pradhan@co.washington.mnus	
  
651-­‐275-­‐8690	
  

Judit	
  Price,	
  MS,	
  CCM,	
  CPRW,	
  IJCTC,	
  ICDF	
  
Berke	
  &	
  Price	
  Associates,	
  Skills	
  for	
  Career	
  Success	
  
Chelmsford,	
  MA	
  	
  
www.careercampaign.com	
  
jprice@careercampaign.com	
  
978-­‐256-­‐0482	
  

Lisa	
  Rangel	
  
Chameleon	
  Resumes	
  
Rutherford,	
  NJ	
  	
  
www.chameleonresumes.com	
  
lisa.rangel@chameleonresumes.com	
  
917-­‐447-­‐1815	
  

Dawn	
  Rasmussen	
  
Pathfinder	
  Writing	
  and	
  Career	
  Services	
  LLC	
  
Portland,	
  OR	
  	
  
www.pathfindercareers.com	
  
dawn@pathfindercareers.com	
  
503-­‐539-­‐3954	
  

Lois	
  Reid	
  
One	
  Stop	
  Career	
  Center	
  College	
  of	
  Alameda	
  
Alameda,	
  CA	
  	
  
lhr4hannah@yahoo.com	
  
510-­‐523-­‐7343	
  

Helen	
  Richardson,	
  Ed.D.,	
  Certified	
  Career	
  Development	
  
Facilitator	
  
Career	
  Consciousness,	
  Inc.	
  
Philadelphia,	
  PA	
  	
  
www.careerc.com	
  
hrichardson@careerc.com	
  
215-­‐848-­‐3014	
  

Michelle	
  Riklan,	
  CPRW,	
  CEIC	
  
Riklan	
  Resources,	
  LLC.	
  
Marlboro,	
  NJ	
  	
  
www.riklanresources.com	
  
Michelle@riklanresources.com	
  
732-­‐761-­‐9940	
  

Camille	
  Carboneau	
  Roberts,	
  CFRW/C,	
  CARW,	
  CPRW,	
  
CEIP,	
  CIJSE	
  
CC	
  Career	
  Services	
  
Idaho	
  Falls,	
  ID	
  	
  
www.ccCareerServices.com	
  
Camille@ccCareerServices.com	
  
208-­‐522-­‐4455	
  

Mary	
  Robins,	
  MA	
  
Menlo	
  College	
  
Menlo	
  Park,	
  CA	
  	
  
mrobins@menlo.edu	
  
650-­‐543-­‐3735	
  

Renee	
  Rosenberg,	
  MA,	
  Career	
  Counseling,	
  LMHC,	
  LMHC	
  
PositivityPro,	
  Inc.	
  
New	
  York,	
  NY	
  	
  
www.positivitypro.com	
  
www.retirementutor.com	
  
renee@positivitypro.com	
  
212-­‐924-­‐2117	
  

Ken	
  Ruller,	
  CHRP	
  
Calgary,	
  Alberta	
  	
  
kenruller@shaw.ca	
  
403-­‐279-­‐9783	
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Barbara	
  Safani,	
  MA,	
  ACRW,	
  CERW,	
  NCRW,	
  CPRW,	
  CCM,	
  
ROIS	
  
Career	
  Solvers	
  
New	
  York,	
  NY	
  	
  
www.careersolvers.com	
  
info@careersolvers.com	
  
866-­‐333-­‐1800	
  

Elisabeth	
  Sanders-­‐Park,	
  CJTC,	
  CWDP	
  
WorkNet	
  Solutions	
  
Wilmington,	
  NC	
  	
  
www.worknetsolutions.com	
  
worknetsolutions@gmail.com	
  
910-­‐239-­‐5806	
  

Robin	
  Schlinger,	
  CARW,	
  CPRW,	
  CFRW	
  
Robin's	
  Resumes	
  
Atlanta,	
  GA	
  	
  
www.robinresumes.com	
  
robinschlinger@robinresumes.com	
  
404-­‐875-­‐2688	
  

Kimberly	
  Schneiderman,	
  CLTMC,	
  NCRW,	
  CEIC	
  
City	
  Career	
  Services	
  
New	
  York,	
  NY	
  	
  
www.citycareerservices.com	
  
kimberly@citycareerservices.com	
  
917-­‐584-­‐3022	
  

Sharon	
  Schroer,	
  CFJST	
  
Lothian,	
  MD	
  	
  
smschroer@verizon.net	
  
703-­‐283-­‐7323	
  

Paul	
  Sears,	
  MSEd	
  
MN	
  WorkForce	
  Center	
  
Minneapolis,	
  MN	
  	
  
www.PositivelyMinnesota.com	
  
paul.sears@state.mn.us	
  
612-­‐821-­‐4008	
  

Deborah	
  Shane	
  
Train	
  with	
  Shane	
  
Ft	
  Myers,	
  FL	
  
www.trainwithshane.com	
  
dshane@trainwithshane.com	
  
954-­‐801-­‐313	
  

Peter	
  Sherer,	
  MBA,	
  ACC	
  
Experience	
  Matters	
  
Washington,	
  DC	
  	
  
www.expmatters.com	
  
peter@expmatters.com	
  
202-­‐546-­‐5628	
  

Debbie	
  Sherrie,	
  CPRW	
  
Right	
  Management	
  
Charlotte,	
  NC	
  	
  
debbie.sherrie@gmail.com	
  
704-­‐576-­‐2108	
  

Alan	
  Silberberg	
  
New	
  York,	
  NY	
  	
  
alan.silberberg@ayers.com	
  
212-­‐726-­‐6609	
  

Cheryl	
  Simpson	
  
Westerville,	
  OH	
  	
  
info@executiveresumerescue.com	
  
614-­‐891-­‐9043	
  

Laurie	
  Smith,	
  CPRW,	
  JCTC	
  
Creative	
  Keystrokes	
  Executive	
  Resume	
  Service	
  
Gastonia,	
  NC	
  	
  
www.creativekeystrokes.com	
  
ljsmith@creativekeystrokes.com	
  
704-­‐853-­‐3153	
  

Beth	
  Stefani,	
  MBA,	
  Ed.M.,	
  CPRW,	
  JCTC	
  
Inspire	
  Careers,	
  Inc.	
  
Hamburg,	
  NY	
  	
  
www.inspirecareers.com	
  
beth@inspirecareers.com	
  
716-­‐649-­‐0094	
  

Marjorie	
  Sussman,	
  ACRW,	
  MRW,	
  CPRW	
  
Edgewater,	
  NJ	
  	
  
www.visualcv.com/marjoriesussman	
  
marjorie1130@aol.com	
  
201-­‐941-­‐8237	
  

Donna	
  Sweidan,	
  MCC,	
  LMHC	
  
Careerfolk,	
  LLC	
  
Stamford,	
  CT	
  	
  
www.careerfolk.com	
  
Donna@careerfolk.com	
  
203-­‐276-­‐9604	
  

Lisa	
  Switzer,	
  CHRP,	
  CPRW	
  
SwitzerSolutions	
  
Calgary,	
  Alberta	
  	
  
www.switzersolutions.net	
  
lisa@switzersolutions.net	
  
403-­‐923-­‐3293	
  

Lawrence	
  Thomas	
  
The	
  Ayers	
  Group	
  
Princeton,	
  NJ	
  	
  
larry.thomas@ayers.com	
  
609-­‐720-­‐7703	
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Mindy	
  Thomas,	
  MS,	
  CPRW,	
  CFJST	
  
Thomas	
  Career	
  Consulting	
  
Media,	
  PA	
  	
  
www.thomascareerconsulting.com	
  
mindy@thomascareerconsulting.com	
  
610-­‐937-­‐5632	
  

Charles	
  Timmins,	
  Chief	
  Innovation	
  Officer	
  
PMA,	
  LLC	
  
King	
  of	
  Prussia,	
  PA	
  	
  
CJT@SixFigureCareerMastery.com	
  
610-­‐945-­‐1860	
  

Craig	
  Toedtman,	
  CMF,	
  SPHR	
  
Resource	
  Development	
  Company,	
  Inc.	
  
Blue	
  Bell,	
  PA	
  	
  
www.jobmetrx.com	
  
craigt@rdcinc.com	
  
215-­‐628-­‐2293	
  

Adrienne	
  Tom,	
  CPRW	
  
Career	
  Impressions	
  
Calgary,	
  Alberta	
  	
  
www.careerimpressions.ca	
  
info@careerimpressions.ca	
  
403-­‐813-­‐1624	
  

Linda	
  Van	
  Valkenburgh,	
  MS	
  
My	
  Executive	
  Career	
  Coach	
  
Stamford,	
  CT	
  	
  
www.myexecutivecareercoach.com	
  
lindavan@myexecutivecareercoach.com	
  
203-­‐323-­‐9977	
  

Ellie	
  Vargo,	
  MRW,	
  CCMC	
  
Noteworthy	
  Resume	
  &	
  Career	
  Services,	
  LLC	
  
St.	
  Louis,	
  MO	
  	
  
www.noteworthyresume.com	
  
ev@noteworthyresume.com	
  
314-­‐965-­‐9362	
  

Kathy	
  Warwick,	
  NCRW,	
  CPBS,	
  CJSS	
  
Confident	
  Careers	
  LLC	
  
West	
  Collingswood,	
  NJ	
  	
  
www.aconfidentcareer.com	
  
krwarwick@comcast.net	
  
856-­‐858-­‐8600	
  

Kelly	
  Welch,	
  MHRM,	
  CPRW,	
  CPBS	
  
YES	
  Career	
  Services	
  
Raleigh,	
  NC	
  	
  
www.yescareerservices.com	
  
kelly@yescareerservices.com	
  
919-­‐744-­‐8866	
  

Martin	
  Weitzman,	
  NCRW,	
  RPBS,	
  JCTC,	
  CPRW	
  
Gilbert	
  Resumes	
  
Englishtown,	
  NJ	
  	
  
www.executiveresumewriter.com	
  
resumepro@gmail.com	
  
732-­‐536-­‐0158	
  

Susan	
  Britton	
  Whitcomb,	
  PCC,	
  CCMC,	
  CPCC,	
  CPBS,	
  COIS,	
  
MRW,	
  CCM	
  
The	
  Academies,	
  Inc.	
  
Fresno,	
  CA	
  	
  
www.TheAcademies.com	
  
susan@theacademies.com	
  
877-­‐659-­‐3769	
  

	
  

Caitlin	
  Williams,	
  Ph.D.	
  
San	
  Jose,	
  CA	
  	
  
www.DrCaitlinWilliams.com	
  
caitlin@drcaitlinwilliams.com	
  
831-­‐917-­‐7800	
  

Ruth	
  Winden	
  	
  
Careers	
  Enhanced	
  Ltd	
  
Yarm,	
  Cleveland,	
  UK	
  
www.careersenhanced.com	
  
ruthwinden@tiscali.co.uk	
  
0044	
  1642	
  78902	
  

Robert	
  Wolk,	
  President	
  &	
  CEO	
  
Six	
  Figure	
  Jobs	
  
Philadelphia,	
  PA	
  	
  
www.sixfigurejobsonline.com	
  
perryxx@aol.com	
  
215-­‐870-­‐5728	
  

Karen	
  Wrigley,	
  CPRW,	
  IJCTC	
  
AMW	
  Resume	
  Service,	
  Career	
  Seekers	
  University	
  
Leander,	
  TX	
  	
  
www.amwresumes.com	
  
karen.wrigley@att.net	
  
512-­‐337-­‐7343	
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LIST	
  OF	
  RESOURCES	
  

NOTE:	
  There	
  are	
  thousands	
  of	
  articles,	
  books,	
  websites,	
  and	
  other	
  tools	
  that	
  we	
  could	
  recommend	
  to	
  our	
  career	
  
colleagues.	
  This	
  list	
  is	
  limited	
  exclusively	
  to	
  the	
  books,	
  articles,	
  websites,	
  job	
  search	
  tools,	
  and	
  other	
  resources	
  
mentioned	
  at	
  the	
  December	
  3,	
  2010,	
  Global	
  Career	
  Brainstorming	
  Day	
  event.	
  This	
  list	
  is	
  not	
  intended	
  to	
  be	
  a	
  
comprehensive	
  career	
  resource	
  guide.	
  

	
  

Assessment	
  Tools	
  
Websites	
  are	
  included	
  for	
  some	
  assessment	
  tools.	
  For	
  others,	
  sold	
  through	
  third-­‐party	
  publishers	
  and	
  other	
  
product	
  distributors,	
  we	
  recommend	
  that	
  you	
  Google	
  the	
  assessment	
  tool	
  and	
  contact	
  a	
  
distributor/administrator	
  of	
  your	
  choice.	
  

360	
  check-­‐up	
  with	
  pre-­‐hire	
  and	
  talent	
  check-­‐up,	
  Checkster	
  www.checkster.com	
  developed	
  by	
  Yves	
  Lermusianux	
  
with	
  Dick	
  Bolles	
  

Reach	
  360	
  assessment,	
  Reach	
  Communications	
  www.reachcc.com,	
  helps	
  us	
  understand	
  others'	
  perceptions	
  of	
  
us	
  and	
  our	
  attributes	
  

Birkman	
  Method,	
  http://www.birkman.com/,	
  personality	
  testing	
  

Caliper,	
  IQ	
  and	
  values	
  testing	
  

Authentic	
  Happiness,	
  VIA	
  freebie	
  http://www.viacharacter.org/HOME.aspx,	
  free	
  survey	
  that	
  identifies	
  signature	
  
strengths	
  	
  

Career	
  Leader,	
  http://www.careerleader.com/,	
  for	
  business	
  and	
  management	
  professionals	
  

Disc	
  assessments,	
  http://www.877disconline.com/	
  

Highlands	
  Ability	
  Battery,	
  http://www.highlandsco.com/battery.php,	
  assesses	
  human	
  abilities	
  and	
  aptitudes	
  

Human	
  Metrics,	
  http://humanmetrics.com/,	
  traits	
  testing	
  

Keirsey	
  Bates,	
  http://www.keirsey.com/,	
  “gold	
  standard”	
  in	
  assessments	
  

Knowdell	
  card	
  sorts	
  –	
  values,	
  strengths,	
  and	
  occupational	
  preferences	
  	
  

MAPP,	
  Motivational	
  Appraisal	
  for	
  Personal	
  Potential	
  

Myers-­‐Briggs,	
  http://www.myersbriggs.org/,	
  another	
  “gold	
  standard”	
  

MBTI	
  –	
  Step	
  II,	
  http://www.discoveryourpersonality.com/formq.html	
  ,	
  more	
  in-­‐depth	
  Myers-­‐Briggs	
  	
  

Role-­‐Based	
  Assessment	
  https://www.thegabrielinstitute.com/	
  	
  

Seven	
  Stories	
  Process	
  from	
  What	
  Color	
  is	
  Your	
  Parachute?	
  (Dick	
  Bolles),	
  recognizes	
  common	
  threads	
  in	
  stories	
  to	
  
identify	
  strengths	
  

Strength	
  Finders,	
  http://www.strengthsfinder.com/113647/Homepage.aspx	
  	
  

Strong	
  Interest	
  Inventory,	
  another	
  “gold	
  standard”	
  

Soul	
  of	
  Money	
  Institute,	
  http://www.soulofmoney.org/,	
  tools	
  for	
  relationships,	
  money,	
  and	
  life	
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Thomas	
  Kilmann	
  Conflict	
  Mode	
  Instrument	
  

True	
  Colors,	
  http://www.truecolorstest.com/,	
  personality	
  test	
  

VIA	
  (Values	
  in	
  Action)	
  Strengths	
  Survey	
  http://www.authentichappiness.sas.upenn.edu/Default.aspx	
  	
  

Voluntary	
  Simplicity,	
  http://www.choosingvoluntarysimplicity.com/	
  

	
  

Books	
  &	
  CDs	
  
140	
  characters	
  –	
  A	
  Style	
  Guide	
  for	
  the	
  Short	
  Form	
  by	
  Dom	
  Sagolla,	
  basics	
  of	
  good	
  short-­‐form	
  writing	
  

The	
  $100,000+	
  Entrepreneur	
  by	
  Wendy	
  Enelow	
  

A	
  Whole	
  New	
  Mind:	
  Why	
  Right	
  Brainers	
  Will	
  Rule	
  the	
  Future	
  by	
  Daniel	
  H.	
  Pink	
  	
  

Book	
  Yourself	
  Solid	
  by	
  Michael	
  Port,	
  strategies	
  to	
  attract	
  more	
  clients	
  than	
  you	
  can	
  handle	
  

Brag!	
  The	
  Art	
  of	
  Tooting	
  Your	
  Own	
  Horn	
  Without	
  Blowing	
  It	
  by	
  Peggy	
  Klaus,	
  learn	
  to	
  talk	
  about	
  your	
  accomplishments	
  

Career	
  Distinction:	
  Stand	
  Out	
  by	
  Building	
  Your	
  Brand	
  by	
  William	
  Arruda	
  and	
  Kirsten	
  Dixson,	
  explore	
  your	
  personal	
  brand	
  

Composing	
  a	
  Life	
  by	
  Mary	
  Catherine	
  Bateson,	
  examination	
  of	
  women's	
  lives	
  from	
  a	
  new	
  perspective	
  

Courage	
  to	
  Live	
  Your	
  Dreams	
  by	
  Les	
  Brown,	
  getting	
  unstuck	
  and	
  overcoming	
  problems	
  

Cover	
  Letter	
  Magic	
  by	
  Wendy	
  Enelow	
  &	
  Louise	
  Kursmark	
  

Creating	
  Your	
  Best	
  Life:	
  The	
  Ultimate	
  Life	
  List	
  Guide	
  by	
  Caroline	
  Adams	
  Miller	
  and	
  Dr.	
  Michael	
  B.	
  Frisch,	
  adapt	
  to	
  multiple	
  
income	
  streams	
  (project-­‐based	
  versus	
  full-­‐time	
  employment)	
  	
  

Do	
  What	
  You	
  Are:	
  Discover	
  the	
  Perfect	
  Career	
  for	
  You	
  Through	
  the	
  Secrets	
  of	
  Personality	
  Type	
  by	
  Paul	
  Tieger,	
  journey	
  
through	
  assessment	
  and	
  discovery	
  

Executive’s	
  Pocket	
  Guide	
  to	
  ROI	
  Resumes	
  &	
  Job	
  Search	
  by	
  Louise	
  Kursmark	
  and	
  Jan	
  Melnik	
  

Executive	
  Resume	
  Toolkit	
  by	
  Wendy	
  Enelow	
  &	
  Louise	
  Kursmark,	
  online	
  executive	
  resume	
  resource	
  

Fast-­‐Track	
  Guide	
  to	
  a	
  Professional	
  Job	
  Search	
  by	
  Joanie	
  Natalizio	
  	
  

Free	
  Agent	
  Nation	
  by	
  Daniel	
  Pink,	
  everyone	
  should	
  be	
  an	
  entrepreneur	
  	
  

Get	
  the	
  Job	
  You	
  Want	
  Even	
  When	
  No	
  One	
  Is	
  Hiring:	
  Take	
  Charge	
  of	
  Your	
  Career,	
  Find	
  a	
  Job	
  You	
  Love,	
  and	
  Earn	
  What	
  you	
  
Deserve	
  by	
  Ford	
  Myers	
  	
  

JobHuntersBible	
  by	
  Dick	
  Bolles	
  	
  	
  http://www.jobhuntersbible.com/,	
  great	
  resource	
  for	
  online	
  job	
  search	
  resources	
  

Job	
  Search	
  Magic	
  by	
  Susan	
  Whitcomb	
  	
  

Kiss,	
  Bow,	
  or	
  Shake	
  Hands	
  by	
  Terri	
  Morrison,	
  guide	
  to	
  doing	
  business	
  in	
  more	
  than	
  60	
  countries	
   

The	
  Lexus	
  and	
  the	
  Olive	
  Tree:	
  Understanding	
  Globalization	
  by	
  Tom	
  L.	
  Friedman,	
  the	
  upcoming	
  50	
  years	
  of	
  the	
  individual	
  
being	
  the	
  organizational	
  unit	
  

The	
  Longest	
  Tale	
  by	
  Malcolm	
  Gladwell	
  ,	
  study	
  of	
  Netflix	
  &	
  Blockbuster	
  business	
  models,	
  successes,	
  failures,	
  and	
  
entrepreneurial	
  lessons	
  

Luck	
  is	
  No	
  Accident	
  by	
  John	
  Krumboltz,	
  encourages	
  inspired	
  action	
  

Make	
  Your	
  Contacts	
  Count:	
  Networking	
  Know-­‐How	
  for	
  Business	
  and	
  Career	
  Success	
  by	
  Anne	
  Baber	
  and	
  Lynne	
  Waymon,	
  
good,	
  practical	
  tips	
  and	
  techniques	
  for	
  successful	
  networking	
  	
  	
  

The	
  Monk	
  and	
  the	
  Philosopher:	
  A	
  Father	
  and	
  Son	
  Discuss	
  the	
  Meaning	
  of	
  Life,	
  Jean-­‐Francois	
  Revel	
  and	
  Matthieu	
  Ricard	
  	
  

Negotiating	
  Your	
  Salary:	
  How	
  to	
  Make	
  $1000	
  a	
  Minute	
  by	
  Jack	
  Chapman	
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Now	
  What?	
  90	
  Days	
  to	
  a	
  New	
  Life	
  Direction	
  by	
  Laura	
  Berman	
  Fortgang,	
  help	
  readers	
  find	
  what	
  it	
  is	
  that	
  they	
  truly	
  want	
  and	
  
make	
  a	
  plan	
  for	
  getting	
  it	
  

Professional	
  Secrets	
  to	
  a	
  Powerful	
  LinkedIn	
  Profile	
  by	
  Donna	
  Serdula	
  	
  	
  

Resume	
  Magic	
  by	
  Susan	
  Britton	
  Whitcomb	
  	
  

Rites	
  of	
  Passage	
  at	
  $100,000	
  to	
  $1	
  Million+:	
  Your	
  Insider's	
  Lifetime	
  Guide	
  to	
  Executive	
  Job-­‐Changing	
  and	
  Faster	
  Career	
  
Progress	
  in	
  the	
  21st	
  Century	
  by	
  John	
  Lucht	
  	
  

Success	
  Principles	
  by	
  Jack	
  Canfield,	
  for	
  people	
  who	
  are	
  stuck	
  

Talent	
  is	
  Overrated:	
  What	
  Really	
  Separates	
  World-­‐Class	
  Performers	
  from	
  Everybody	
  Else	
  by	
  Geoff	
  Colvin	
  	
  

Transitions:	
  Making	
  Sense	
  of	
  Life’s	
  Changes	
  by	
  William	
  Bridges,	
  cope	
  with	
  opportunities	
  and	
  turmoil	
  

Twitter	
  Job	
  Search	
  Guide	
  by	
  Susan	
  Britton	
  Whitcomb,	
  Chandlee	
  Bryan,	
  Deb	
  Dib	
  	
  

Working	
  Identity:	
  Unconventional	
  Strategies	
  for	
  Reinventing	
  Your	
  Career	
  by	
  Herminia	
  Ibarra,	
  aimed	
  at	
  mid-­‐career	
  
professionals	
  who	
  have	
  invested	
  in	
  careers	
  that	
  may	
  no	
  longer	
  fully	
  satisfy	
  

	
  

Websites	
  

Branding	
  Programs	
  
About.Me,	
  http://about.me/,	
  personal	
  branding	
  and	
  web	
  portfolio	
  development	
  

Reach	
  Personal	
  Branding	
  Program	
  http://www.reachcc.com/,	
  personal	
  branding	
  and	
  a	
  leader	
  in	
  brand	
  training	
  	
  and	
  
certification	
  for	
  career	
  professionals	
  

	
  
Calendar	
  &	
  Time	
  Management	
  Tools	
  
Hootsuite	
  http://hootsuite.com/,	
  time	
  management	
  tool	
  for	
  Twitter	
  	
  

Time	
  Driver	
  (points	
  to	
  TimeTrade)	
  http://www.timetrade.com/Default.aspx,	
  online	
  calendar	
  tool	
  that	
  links	
  personal	
  
calendar	
  to	
  BlackBerry	
  

Tungle.me	
  	
  http://www.tungle.me/Home/,	
  online	
  calendar	
  tool	
  	
  

Tweetdeck	
  http://www.tweetdeck.com/,	
  dashboard	
  to	
  schedule	
  tweets	
  ahead	
  

WorkOptions	
  http://www.workoptions.com/,	
  flex-­‐time	
  tools	
  and	
  tactics	
  

	
  
Career	
  Management	
  Tools	
  &	
  Job	
  Boards	
  
6FigureJobs.com	
  http://www.6figurejobs.com/,	
  career	
  management	
  service	
  for	
  senior	
  executives	
  	
  

AIRS	
  Directory	
  	
  http://www.airstraining.com/training/training_forms_jobboard.guid,	
  list	
  of	
  niche	
  job	
  boards	
  

Ascentii	
  	
  http://www.ascentii.com/,	
  executive	
  placement	
  solutions	
  

Beyond.com	
  http://www.beyond.com/,	
  employment-­‐related	
  websites	
  by	
  industry	
  or	
  profession	
  

BlueSteps	
  https://www.bluesteps.com/Home.aspx,	
  career-­‐management	
  service	
  for	
  senior	
  executives;	
  division	
  of	
  the	
  
Association	
  of	
  Executive	
  Search	
  Consultants	
  (AESC)	
  

CareerBeam	
  	
  http://careerbeam.com/,	
  company	
  and	
  industry	
  research	
  tools	
  

CareerShift	
  	
  http://www.careershift.com/,	
  job-­‐hunting	
  and	
  career-­‐management	
  solutions	
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Create	
  the	
  Good	
  AARP	
  http://www.createthegood.org/,	
  resource	
  for	
  unemployed	
  to	
  volunteer	
  and	
  extend	
  networking	
  	
  

ExecuNet	
  	
  http://execunet.com/,	
  career	
  management	
  service	
  for	
  senior	
  executives	
  	
  	
  	
  	
  	
  

GlassDoor	
  	
  www.glassdoor.com,	
  inside	
  facts	
  about	
  companies	
  and	
  their	
  cultures	
  

Hoovers	
  	
  http://www.hoovers.com/,	
  top-­‐end	
  business	
  information	
  

Indeed	
  http://www.indeed.com/,	
  job	
  postings	
  

International	
  Association	
  of	
  Employment	
  Websites	
  http://www.employmentwebsites.org/,	
  employment-­‐related	
  websites	
  
by	
  industry	
  or	
  career	
  field	
  

JibberJobber	
  	
  http://www.jibberjobber.com/login.php,	
  online	
  job-­‐search	
  management	
  tool	
  	
  

JobBait.com	
  http://www.jobbait.com,	
  customized,	
  comprehensive	
  employment	
  research	
  and	
  distribution	
  service	
  

Job-­‐Hunt	
  	
  http://www.job-­‐hunt.org/,	
  compendium	
  of	
  job-­‐search	
  resources	
  

Jobs	
  for	
  You	
  http://talent.linkedin.com/jobs-­‐for-­‐you-­‐ads/,	
  allows	
  companies	
  to	
  distribute	
  job	
  openings	
  only	
  to	
  individuals	
  
with	
  matching	
  backgrounds	
  

Kijiji	
  	
  www.ebayclassifieds.com	
  http://www.kijiji.ca/	
  (Canada),	
  widely	
  used	
  online	
  site	
  for	
  both	
  job	
  seekers	
  and	
  recruiters	
  

TheLadders.com	
  http://www.theladders.com,	
  $100K	
  job	
  postings	
  and	
  resume	
  services	
  

NESC	
  http://www.nesc.org/,	
  offers	
  opportunities	
  for	
  contract	
  work	
  to	
  organizations	
  that	
  may	
  be	
  unable	
  to	
  hire	
  full-­‐time	
  
executives	
  

Netshare.com	
  http://www.netshare.com,	
  career-­‐management	
  service	
  for	
  senior	
  executives	
  

Nicheboards.com	
  http://www.nicheboards.com/,	
  employment-­‐related	
  websites	
  by	
  industry	
  or	
  career	
  field	
  

Profile	
  Research	
  http://www.profileresearch.com,	
  targeted	
  resume	
  distribution	
  to	
  recruiters,	
  venture	
  capital	
  firms,	
  and	
  
companies	
  

Resume	
  Blaster	
  http://www.resumeblaster.com/,	
  blasts	
  resumes	
  out	
  to	
  contact	
  companies	
  

The	
  Riley	
  Guide	
  http://www.rileyguide.com/,	
  great	
  resource	
  for	
  online	
  job-­‐search	
  resources	
  

Simply	
  Hired	
  http://www.simplyhired.com/,	
  effective	
  source	
  for	
  job	
  postings	
  

UpwardlyGlobal.com	
  	
  http://www.upwardlyglobal.org/,	
  resource	
  for	
  unemployed	
  to	
  volunteer	
  and	
  extend	
  networking	
  	
  

Vault	
  www.vault.com,	
  inside	
  facts	
  about	
  what	
  companies	
  are	
  like	
  on	
  the	
  inside	
  	
  

Weddle’s	
  Association	
  Directory	
  	
  http://www.weddles.com/associations/index.htm,	
  useful	
  site	
  for	
  job	
  hunters	
  	
  

Zoom	
  Info,	
  http://www.zoominfo.com/search,	
  database	
  of	
  people	
  and	
  companies	
  	
  

	
  
Career	
  Professionals’	
  Tools	
  –	
  Training	
  &	
  Information	
  Resources	
  
The	
  Academies	
  http://www.theacademies.com,	
  career	
  coaching	
  and	
  job-­‐search	
  training	
  and	
  certification	
  programs	
  

Career	
  Thoughts	
  Leaders	
  Consortium	
  http://www.careerthoughtleaders.com,	
  trends,	
  best	
  practices,	
  articles,	
  and	
  resources	
  
for	
  career	
  coaches,	
  career	
  counselors,	
  resume	
  writers,	
  job-­‐search	
  consultants,	
  college	
  and	
  university	
  career	
  development	
  
professionals,	
  military	
  career	
  transition	
  specialists,	
  outplacement	
  consultants,	
  workforce	
  development	
  specialists,	
  
recruiters,	
  and	
  others	
  who	
  work	
  in	
  the	
  careers	
  space	
  

Creative	
  Image	
  Builders	
  http://www.careercatapult.com,	
  career	
  products	
  and	
  partnerships	
  to	
  increase	
  revenue	
  streams	
  

Enelow-­‐Kursmark	
  Bookstore	
  http://www.wendyenelow.com/bookstore,	
  top-­‐flight	
  books,	
  CDs,	
  online	
  resources	
  and	
  more	
  
for	
  career	
  professionals	
  and	
  job	
  seekers	
  

Executive	
  Power	
  Brand	
  http://www.executivepowerbrand.com,	
  career	
  communications	
  training	
  and	
  certification	
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Inspire	
  Connexion,	
  http://www.theemanuelfoundation.org,	
  platform	
  for	
  coaching	
  connections	
  

Lucrative	
  Careers,	
  http://www.lucractivecareersinc.com,	
  entrepreneurial	
  training	
  for	
  career	
  coaches	
  

Opportunity	
  Knocks,	
  http://knocks.com,	
  book	
  on	
  professional	
  networking	
  

Resume	
  Writing	
  Academy	
  http://www.resumewritingacademy.com,	
  resume	
  training	
  and	
  certification	
  programs;	
  free	
  
resources	
  including	
  top	
  390	
  verbs	
  for	
  resume	
  writing,	
  sample	
  client	
  questionnaire,	
  and	
  articles	
  on	
  resume	
  writing	
  and	
  
entrepreneurship	
  	
  

Riklan	
  Resources	
  http://www.riklan	
  resources,	
  #1	
  ranked	
  self-­‐improvement	
  website	
  	
  

Ultimate	
  Career	
  Consultants	
  http://www.ultimatecareerconsultants.com,	
  career	
  coach	
  training	
  and	
  licensing	
  program	
  

Wordle	
  www.wordle.net,	
  new	
  world	
  cloud	
  technology	
  that	
  visually	
  displays	
  the	
  frequency	
  of	
  word	
  use	
  in	
  a	
  document;	
  
useful	
  tool	
  for	
  resumes,	
  LinkedIn	
  profiles,	
  cover	
  letters,	
  career	
  bios,	
  and	
  other	
  career	
  communications	
  words	
  	
  

WorkNet	
  Solutions	
  http://www.worknetsolutions.com,	
  coach	
  training	
  on	
  tough	
  career	
  transitions	
  

	
  
Data	
  Tools	
  &	
  Statistics	
  
CareerXRoads	
  	
  http://www.careerxroads.com/index.asp,	
  annual	
  Sources	
  of	
  Hire	
  Survey	
  of	
  Fortune	
  500	
  companies	
  

Data	
  Tools	
  http://www.positivelyminnesota.com/Data_Publications/Data/All_Data_Tools/index.aspx,	
  employment	
  
projection	
  tool	
  with	
  job	
  and	
  wage	
  trends	
  through	
  2019	
  

Jobbite	
  	
  http://www.jobbite.com/,	
  social	
  media	
  recruiting	
  survey	
  

Job	
  Futures	
  http://www.jobfutures.org,	
  labor	
  market	
  information	
  resource	
  

Job	
  Research	
  Tools	
  
http://www.positivelyminnesota.com/Data_Publications/Data/All_Data_Tools/Employment_Outlook_%28Projections%29.
aspx,	
  statistics	
  for	
  job	
  creation	
  and	
  job	
  growth	
  

	
  

Interview	
  Tools	
  
Interview	
  Studio	
  www.interviewstudio.com,	
  assessments	
  and	
  video,	
  resume,	
  and	
  links	
  to	
  LinkedIn	
  	
  

intRvue:	
  www.intRvue.com,	
  platform	
  for	
  capturing	
  and	
  sharing	
  professional	
  stories	
  

WinTheView.com:	
  www.wintheview.com,	
  step-­‐by-­‐step	
  guide	
  for	
  interviews,	
  elevator	
  pitches,	
  follow-­‐ups,	
  and	
  more	
  	
  

	
  
Online	
  Social	
  Networking	
  Tools	
  
Eluta	
  http://www.eluta.ca/,	
  information	
  sharing	
  	
  

Honestly	
  http://www.honestly.com/login,	
  community-­‐created	
  reviews	
  of	
  business	
  professionals	
  

The	
  Joy	
  of	
  Connecting”	
  	
  http://thejoyofconnecting.com/,	
  networking	
  group,	
  virtual	
  and	
  local	
  

LinkedIn	
  	
  www.linkedin.com,	
  today’s	
  “mainstream”	
  online	
  professional	
  profile	
  	
  

Ping.fm	
  http://www.ping.fm/,	
  social	
  network	
  updating	
  tool	
  from	
  one	
  resource	
  http://www.ping.fm/	
  

The	
  Referral	
  Engine	
  http://talent.linkedin.com/Referral-­‐Engine/?pin=RefBlog),	
  employment	
  tool	
  where	
  companies	
  can	
  find	
  
high-­‐quality	
  applicants	
  through	
  their	
  employees’	
  LinkedIn	
  networks	
  

Reputation	
  Defender	
  http://www.reputationdefender.com/,	
  online	
  identity	
  management	
  

Slideshare	
  http://www.slideshare.net/,	
  information	
  sharing	
  

SocialMention	
  	
  http://socialmention.com/,	
  real-­‐time	
  social	
  media	
  search	
  and	
  analysis	
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Tweetchat.com	
  http://tweetchat.com/,	
  real-­‐time	
  conversation	
  

Tweetmyjobs.com	
  http://tweetmyjobs.com/,	
  text	
  messaging	
  from	
  cell	
  phones	
  	
  

Twitter	
  	
  http://twitter.com/,	
  key	
  social	
  media	
  tool	
  in	
  job	
  search	
  	
  

Vizibility	
  http://vizibility.com/,	
  Search-­‐Me	
  Google	
  button	
  provides	
  pre-­‐set	
  Google	
  results	
  for	
  job	
  seekers;	
  effective	
  tool	
  to	
  
manage	
  digital	
  dirt	
  and	
  resolve	
  common	
  name	
  (Joe	
  Johnson)	
  search	
  confusion	
  

	
  
Reference	
  Checking	
  Services	
  
Allison	
  Taylor	
  http://www.allisontaylor.com/	
  

Back	
  Check	
  http://www.backcheck.net/	
  

First	
  Advantage	
  http://www.fadv.com/	
  

	
  
Web	
  Hosting	
  &	
  Blogging	
  Services	
  
GoogleAlerts	
  	
  http://www.google.com/alerts,	
  blogging	
  topics	
  

Hostway	
  http://www.hostway.com/,	
  inexpensive	
  web	
  hosting	
  and	
  blogging	
  	
  	
  

TypePad	
  http://www.typepad.com/,	
  website	
  and	
  blog	
  builder	
  

WordPress	
  	
  http://wordpress.com/,	
  website	
  and	
  blog	
  builder	
  

	
  
Web	
  Resumes	
  &	
  Portfolios	
  
Careerfolios	
  www.careerfolios.com/reseller.html,	
  web	
  resumes,	
  bios,	
  and	
  portfolios	
  resource	
  

Job	
  Bait	
  www.jobbait.com,	
  web	
  resume	
  builder	
  

Scribd	
  http://www.scribd.com/,	
  sharing	
  platform	
  for	
  work	
  samples,	
  papers,	
  etc.	
  

Twitres	
  www.twitres.com,	
  resource	
  to	
  display	
  resume	
  on	
  Twitter	
  

videoBIO	
  www.videobio.com,	
  video	
  bio	
  scripting	
  and	
  production	
  

VisualCV	
  www.visualcv.com,	
  web-­‐based	
  resume	
  resource	
  

Workfolio	
  http://www.workfolio.com/,	
  very	
  tech-­‐friendly	
  tool	
  web	
  resume	
  builder	
  

	
  
Webinar	
  &	
  Online	
  Meeting	
  Tools	
  
GoToMeeting	
  	
  https://www3.gotomeeting.com/t/gg/gotomeeting-­‐
Exact/NAPPC/g2msem3/sf/701000000005YRx?Portal=www.gotomeeting.com&Target=m/g2msem3.tmpl&gclid=CIqqzLuqn
6cCFRtqgwod6wSwbQ,	
  virtual	
  meeting	
  platform	
  	
  

GoToWebinar	
  http://www.gotomeeting.com/fec/webinar,	
  webinar	
  management	
  tool	
  

Interspire	
  	
  http://www.interspire.com/,	
  email	
  management	
  for	
  networking	
  and	
  marketing	
  

MajicJack	
  	
  http://www.magicjack.com/6/index.asp,	
  online	
  phone	
  system	
  with	
  teleseminar	
  and	
  webinar	
  resources	
  

Skype	
  	
  http://www.skype.com/intl/en-­‐us/home,	
  online	
  resources	
  to	
  conduct	
  virtual	
  meetings	
  	
  

Xiosoft	
  http://www.xiosoft.com/,	
  online	
  training	
  platform	
  with	
  audio,	
  video	
  and	
  recording	
  

WiziQ	
  http://www.wiziq.com/,	
  teleseminar	
  and	
  webinar	
  technology	
  platform	
  	
  	
  


